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AWAY FROM HOME

Michael Kim, a University of Southern California
physician, checked into a Los Angeles hotel

in April to avoid possibly exposing his young
children and elderly parents to COVID-18.
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Rewind

The Archives

Newsweek reported on the latest U.S. achievements and setbacks in
195

the space race; on May 28, two monkeys—Able and Baker—were
launched into space and returned to Earth healthy and unharmed. These were
the first U.S. animals to survive an extra-terrestrial journey. Scientists were still
unsure if living creatures could survive long periods of weightlessness.
Therefore, NASA launched black mice aboard the Discoverer 3 satellite several
days later. They were supposed to orbit Earth for four days, but a technical
malfunction caused the rockets to steer the satellite into the Pacific Ocean.
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SPACE—OF MICE, MONKEYS, AND MEN‘

- SPECIAL SPACE AND ATOM REPORT

4 NEWSWEEK.COM

1866

Newsweek posed a challenging
question: What do educated women
want? After talking to students at elite
colleges such as Vassar and Radcliffe,
the magazine determined that while
many young women wanted to marry,
it was also true that “the career
drive is strong.”

Behind ‘Jurassic Park'—f'
The Science of ﬂoning

( \“,

1993

Newsweek said that two weeks into
filming Jurassic Park, two biologists
announced “they had cloned DNA from a
40 million-year-old bee preserved in
amber.” This gave ample fuel to sci-fi
lovers who were now fantasizing about
whether a recreated age of dinosaurs was
really possible—"and lots of people who
fret about where it's all leading.” [
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supported Stand Up To Cancer in its mission
to fund groundbreaking research and get
treatments to patients faster than ever before.
Join us as we stand united to show our support
for loved ones affected by cancer.

Visit StandUpToCancer.org/MLB
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PR et ' Protests, some violent, spread across the nation into the

- weekend after the deadly May 25 arrest and apprehension of
™ George Floyd, an unarmed African American,was captured
onvideo. The Third Precinct and surrounding stores, pictured
here, were set aflame on May 28. The police abandoned
g the building after protesters pushed through barriers.
Demonstrations broke out in cities from Atlanta, New York

and Louisville, Kentucky, to Housten and even Milan, ltaly.

-
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HILAN, ITALY
Solidarity
During the second phase of the Coronavirus
National Lockdown in Italy, a crowd
protesting Floyd's death gathered in front of
the U.S. consulate in Milan last Thursday. The
protesters held signs that read “Black Lives
Matter” and Justice for George Floyd.” They
also wore face masks, as pictured here, with
the words | can't breathe,” the words spoken
by Floyd after a Minneapolis police officer
placed his knee on Floyd’s neck, which led
to Floyd's death. Protesters also gathered
in front of the U.S. Embassy in Rome

NEW YORK CITY

StreetFights

Demonstrations broke out on May 29
in New York City to protest the death
of Floyd, who passed away in police
custody four days earlier. Thousands,
for instance, gathered in front of

the Barclays Center in Brooklyn,
According to The New York Times,

some demonstrators “hurled bottles...

at police, who responded with
pepper spray.” Pictured here: New
York police officers arrest a protester
during a "Black Lives Matter” rally.

€ > ALESSANDRO BREMEC

- TIMOTHY A, CLARY

COLUMBUS, DHIO

Capital Clash

After a skirmish with police, Geroge
Floyd protesters were hit with
rubber bullets and pepper spray.
The protesters headed to the Ohio
Statehouse where windows were
smashed out; at least two men were
detained by police. What started out
as a peaceful protest devolved into
ariot, according to press reports.
Looters began smashing windows
at the state capitol and targeted
retailers in downtown Columbus.

33 > MATTHEW HATCHER
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“Trump’s peace plan will improve the rule of law." »p14
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PANDEMIC

Phase Two:
Maximum
Uncertainty

Contact-tracing won't keep the coronavirus at bay,
warns a leading epidemiologist.

AS WARM WEATHER SIGNALS A START TO SUMMER,
Americans are yearning for a return to normal.

Restrictions are falling by the wayside throughout

the country. Maine’s governor is allowing sleep-

away camps to open. New York City is considering
opening beaches. Florida Governor Ron DeSantis
lifted prohibitions on all youth activities. “At the
end of the day,” he said, “we trust parents to be able
to make decisions.”

The United States and the rest of the world are
entering a new, uncertain phase of the COVID-19
outbreak. Severe social-distancing measures have
broken the initial wave, with cases flattening and

heading downward in hard-hit places like New York,

Italy and the UK. What comes next is the trickier
task of loosening up on restrictions enough to save
people’s livelihoods and sanity while
keeping the virus from roaring back
to overwhelm emergency rooms and
intensive-care units.

BY

from both the disease and the cure. The language
from politicians and even public health experts is
often conflicting. Some experts are calling for a mas-
sive effort in contact-tracing, which involves track-
ing down anyone who may have come into contact
with an infected person and asking them to quar-
antine themselves for 14 days. Other experts don't
think contact tracing is a workable defense against
the coronavirus, especially in America, where peo-
ple don’t like strangers asking prying questions and
telling them what to do.

Amid the uncertainty, we're entering what you
might call the personal-responsibility phase of the
COVID-19 outbreak. About 40 percent of Ameri-
cans are either older or have underlying conditions
that put them at high risk of death from COVID-19.
This summer, it will be incumbent
on them and their families and com-
munities to decide how much risk of

The trouble is, there’s no consen-
sus on how to reopen a nation reeling

FRED GUTERL
W [ifredguterl

exposure to the coronavirus they're
willing to accept.
“What is an individual’s ability to

NEWSWEEK.COM 11
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protect themselves versus what is

government’s ability to help pro-

tect them?” asks Michael Osterhelm,
director of the Center for Infectious
Disease Research and Policy at the
University of Minnesota. “We all agree
that government should take drunk
drivers off the road. But we also take
responsibility for our own behavior
and not being drunk while driving.”

Osterholm, a leading epidemiolo-

gist, was quick to sound the alarm that
SARS-CoV-2 was going to spread as a

pandemic and hit urban areas hard-

est. Now he’s saying that the shape
of the pandemic is highly uncertain.

Although SARS-CoV-2 is a coronavi-

rus—the same category as viruses that
cause the common cold—the pan-
demic has so far played out more like
an influenza pandemic, with rapid
spread and big initial peaks in cases.
As summer unfolds, nobody knows
which personality the virus will adopt.

Some facts are clear. Economic
hardship is taking a devastating toll
on livelihoods and mental health.
At the same time, the pandemic is
far from over. The virus continues
to circulate, with the prospect of a
second wave in the fall that could be
deadlier than the first. “This virus is
going to continue to spread by the
force of what I call viral gravity,” says
Osterholm. “It’s biology, chemistry
and physics. No policy decisions are
going to keep it from happening.”

Newsweek spoke with Osterholm
about the next phase of COVID-19.
The following are excerpts from
the conversation.

Newsweek: Forty percent of
Americans are vulnerable because
they are older or have underlying
conditions. What should they do
to protect themselves?
osTERHOLM: That is the challenge.
We're at a crossroads in terms of

PANDEMIC

how we recommend what we're
going to do to protect people who
are at highest risk.

If you are in a high-risk group
for a serious illness, it’s your choice
whether to go into the public and do
grocery shopping or whatever you
do. Most people don't have the [lux-
ury] of making that decision. They
don’t have the ability to say, “T'll limit
my contact.” They also have to deal
with all the mental health issues of
being isolated.

I don’t have the answers, but I
have the questions that I wish peo-
ple were talking about. We've got to
have that discussion soon. One set of
guidelines cannot make this happen.
There’s got to be a national consensus,
at least among a significant number
of people.

At my local hardware store the
other day, some people had N95
masks and others walked around
with no masks and didn’t seem
to care about social distancing.
What should a vulnerable person
do in that circumstance? Leave
the store?
That’s exactly what we’re struggling
with right now. My advice would be:
if you are at increased risk, or you
are a routine contact of somebody at
increased risk, you just have to con-
sider this.

This is not an answer—there is no

“Everybody wants to
get back to normal.
I’'mjust saying, ‘No, this
is just a momentary,
quiet period in this

horrible storm

99

good answer right now.

The very question is critical to
being better prepared for what's
going to happen in the months ahead.
My greatest fear is that we're not even
beginning to address them, let alone
answer them.

You say that the virus won’t slow
down until it has infected 60 to
70 percent of the population. Do
most people understand that it’s
not going away?
There’s a mistaken belief that if we
just somehow get over [the initial
peak] and get to summer, we're okay.
It's understandable. Everybody wants
to get back to normal. I'm just saying,
“No, this is just a momentary, quiet
period in this horrible storm.”

Did Vice President Pence and
President Trump create false
hopes by saying over the past few
months that we’ll soon have the
pandemic behind us?

Yes, that's exactly right. If you look

historically at all pandemics involv-

ing a respiratory pathogen, they play
out over months to years, not over
weeks to months. People are just not
understanding that that’s the case.

You've said the prospect of the
virus disappearing over the
summer scares you, Why?

Because it would [lead to a] big peak
of cases. Imagine the experience they
had in New York City, but a much,
much larger event, where cases were
two or three times what they were.

For much of the New York City met-

ropolitan area, much less than 20
percent of the population have been
infected. That’s a long way from the
60 to 70 percent to begin to achieve
herd immunity. That tells you, with
all the pain and suffering and death
and economic disruption that we've

12 NEWSWEEK.COM
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OPEN FOR SUMMER
Many people have the
mistaken impression that
the pandemic is largely
behind us. Clockwise
from top: a drive-thru
testing site; President
Trump at an April briefing;
social distancing in
Brooklyn's Domino Park.

had to date, we really are just in the
second inning of a nine inning game.

How is this next phase of the
pandemic different from what
we've seen in the last few months?
In late January we knew that this
[outbreak] would unfold in coun-
tries around the world, likely show-
ing up in late February, early March
and most likely show up in the higher
density population areas of the world.
It followed exactly as we predicted.

The reason I'm telling you that
is because now we're at the end of
our headlights.

Is this virus going to act like an
influenza virusand unfold a
pandemic that looks like a previous
influenza pandemic? Orisittobe

a coronavirus pandemic that we've
never seen before and don’t know
what it’s going to do?

The one thing we do know is a respira-
tory pathogen like this is not going to
rest until basically it infects as many
humans as it possibly can. We're stuck
with the notion that all we can really
do for the moment is control how
quickly this thing goes through the
population and try to keep it below
kind of a threshold where we don't

overwhelm our hospitals.

Do you think more testing is

the answer?

We need to get rid of this “testing, test-
ing, testing” mantra. People look at
testing almost like a Dow Jones aver-
age—if we have 20,000 tests in a day,
it's even better to have 30,000.

We want smart testing. You want
the right population and the right
person in that population to be
tested at the right time, with the
right test, with the right result and
the right outcome for what you're
going to use that test result for. It's
about being strategic.

What about contact tracing?
Contact tracing has been largely a
groupthink concept. Nobody’s really
looked at whether it makes any dif-
ference. We know that there are coun-
tries in Asia that if you test positive,
you are automatically sent to an iso-
lation center for 14 days. Would that
work in the United States?

Are you saying contact tracing is
not possible or realistic?
Tdon't think it’s realistic.

What messages should people be
getting from leaders right now?
None of us has the right answer
because I don’t know if there is a right
answer. How do we protect, as much
aswe can, those who are most likely to
have severe illness and die? And how
do we also function as a society? I see
our job right now is to ask the ques-
tion, not to answer it. Because it takes
all of society to come together here.

We have to continue to have debate,
discussion and consensus develop-
ment, and we've got to do it soon.
Because we could have really very, very
horrible days ahead of us in terms of
this pandemic. [

NEWSWEEK.COM 13
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THE DEBATE

ShouldIsrael Annex the West Bank?

One commentator argues the move would be an entirely justified step towards
peace and security. Another says it would be a reckless and historic mistake

Israeli
Sovereignty
IstheKeyto
Lasting Peace
By Caroline Glick

IN THE COMING MONTHS, ISRAEL IS
expected to apply its civilian law and
administration to the 30 percent
of Judea and Samaria (or the “West
Bank”) that President Donald Trump's

recently unveiled peace plan antic-

ipates remaining with Israel after a
final peace agreement.
One might expect that Israel’s

14 NEWSWEEK.COM

plan would be hailed for advancing
peace and the equal rights of Israelis
and Palestinians alike. But the more
common response of many so-called
experts has been to distort the facts

and preemptively condemn Israel.

Across platforms, “experts” fret over
what they call “Israeli annexation.”

As I explained in my 2014 book
The Israeli Solution: A One State Plan
for Peace in the Middle East, Israel
cannot “annex” any part of Judea and
Samaria. Annexation is an act under
which a state imposes its sovereignty
over another state’s territory.

The state of Israel has sovereign
rights to Judea and Samaria by force
of its declaration of independence
issued 72 years ago on May 14, 1948,
With its declaration of independence,
together with Britain’s surrender of
the Mandate it had been granted by
the League of Nations to reconstitute
the ancient Jewish national home,
Israel became the one and only state
that acquired sovereignty over all the
Mandate’s territory.

The second problem with the dis-
course surrounding Israel’s plan to
apply its laws to these areas is that it

JUNE 12, 2020



EXCHANGING VIEWS A Palestinian
and an Israeli solider during a protest
against troops conducting an exercise
in a residential area in the West Bank.
Below: President Donald Trump

with Israeli Prime Minister Benjamin
Netanyahu in the Oval Office.

ignores both why doing so is import-
ant for Israel and why President
Trump included Israeli sovereignty
in his peace plan in the first place.
From Israel’s perspective, the plan
is important because it will signifi-
cantly improve the rule of law and
the civil rights of residents of the
areas. For the past 26 years, Israel has
shared governance of the “West Bank”
with an autonomous Palestinian
Authority. Israel has governed its por-

of peace that involved Israel surren-

dering nearly all of Judea and Samaria
to the Palestinians and repartitioning
Jerusalem. The Palestinians rejected

all of those offers. In 2000, the Pales-

tinians initiated a terror war against
Israel in response to Israel’s peace

offers at Camp David and at Taba.
Two thousand Israelis were mur-
dered in that war. And the Palestin-

ians responded to Israel’s 2008 peace
offer by escalating their political war
against the Jewish state.

The failed would-be peacemak-

ers who preceded President Trump

didn’t induce the Palestinians to
accept peaceful coexistence with
Israel. Instead, they convinced the
Palestinians that they could con-
tinue and enhance their aggression
against Israel without risking inter-
national condemnation or with-
drawal of support.

So too, the support that the Pal-
estinians have received from West-
ern governments, including the
Obama administration, for their
bigoted demand that all Jews must be
expelled from Judea and Samaria and
unified Jerusalem as a precondition
for their agreement to live in peace
with the Jewish state has made peace
impossible to achieve.

The Trump peace plan is the first

“The Trump plan

tion of the territory under military proposed American peace plan with

FROM LEFT: JAAFAR ASHTIYEH/AFR/GETTY; SAUL LOEB/AFP/GETTY

administration. Nearly half a million I‘ejects the any chance of success because it
[sraelis anddmore than 100,000 Pczialej— Palestinian demand rejects tl;elpatholugi;:all—and afnt]iJ-Sef-
tinians reside in cities, towns and vil- . mitic—delusion at the heart of all o

lages in Judea and Samaria governed forthe,ethnlc 9 its predecessor plans. The Trump
by the Israel Defense Forces (IDF). CIeanS| ng OfJews. plan rejects the notion that Israel is

Israel's civilian legal code is far
more liberal than the military laws
that currently apply to the areas.
The IDF will benefit from the move
because soldiers and officers will not
be responsible for issues like directing
traffic and providing building permits
for everything from parking lots to
kindergartens to neighborhoods.

As for the Trump peace plan, I
detailed in my book the long-stand-
ing delusion that served as the basis
for decades of failed peace processes.
That delusion holds that Israel is to
blame for the Palestinian war against
it and that to win peace, Israel has to
appease the Palestinians by surren-
dering land,

The truth is precisely the opposite.
Since 1937, Israel has consistently
agreed to share its land with the Pal-
estinians and the Palestinians have
consistently refused. Since 2000,
Israel has made three separate offers

NEWSWEEK.COM 15
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to blame for the Palestinians’ hun-
dred-year refusal to accept the Jewish
people’s right to self-determination
and independence in their ances-
tral homeland. Instead of blaming
Israel, it accepts the fact that Israel
has both legal and national rights to
sovereignty in all of its national home,
including in Judea and Samaria. It
also accepts that Israel cannot defend
itself and secure its future without
permanent control over its eastern
frontier in the Jordan Valley.

Finally, the Trump plan rejects
the Palestinian demand for the eth-
nic cleansing of Jews. The Trump
plan accepts that Jews too have legal
and moral rights to live peacefully in
their homes in their nation-state.

Beyond the legally unsupported
claim that Israel has no legal rights to
Judea and Samaria and the immoral
demand that Jews be expelled from
the areas, self-proclaimed experts
argue that applying Israeli law to
these areas will undermine Israel’s
burgeoning relations with the Sunni
Arab states. But the Palestinians
themselves make clear that this is
not the case. Daily, Palestinian lead-
ers bemoan their inability to con-
vince Arab leaders to abandon their
support for the Trump plan and their
interest in good relations with Israel.

As Saudi journalist Abdul Hameed
Al-Ghabin recently explained to the
BBC, “It is no longer just public sup-
port for normalization and building
ties with Israel. Our public has turned
against the Palestinians, in general.”

¥ Caroline B. Glick is a senior colum-
nist at Israel Hayom and the author
Of THE 1SRAELI SOLUTION: A ONE-$TATE
PLAN FOR PEACE IN THE MIDDLE EAST,
(Crown Forum, 2014). From 1994-
1996, she served as a core member of
Israel’s negotiating team with the Pal-
estine Liberation Organization.
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Annexation
WouldBe
aStrategic
Blunder

By Michael |. Koplow

WEST BANK ANNEXATION IS A CLASSIC
example of a maneuver that carries
enormous risks with few, if any,
rewards. The argument in favor of
annexing the West Bank is an appeal

to a powerful and emotional but ulti-

mately symbolic victory. In doing so,
however, Israel will create a host of

real-world problems that will under-

mine the supposed benefits.

The most common arguments
against West Bank annexation have
to do with the opposition from the
international community and the

diplomatic fallout for Israel. Depend-

ing on how it unfolds, these might

range from a near-certain condem-

nation from the United Nations and

European countries, to the refreez-

ing of recently thawed relations
with various Sunni Arab states, to
the suspension of the peace treaty
between Israel and Jordan. There
is also the matter of turning Israel

into even more of a wedge issue in
the United States between Republi-
cans and Democrats. Finally, there
is the inescapable fact that West
Bank annexation will put a potential
resolution to the Israeli-Palestinian
conflict that respects the dreams for
independence and sovereignty of
both Israelis and Palestinians further
out of reach. These are all important
considerations, but there are reasons
that are closer to home for Israelis
that weigh against annexation.

First and foremost, West Bank
annexation will create a bevy of
security challenges for Israel. Annex-
ation of the portions of the West
Bank envisioned under the recently
unveiled Trump peace plan as becom-
ing part of Israel proper will create a
new border between Israel and the
West Bank that, at 850 miles long, is
more than quadruple the 197 miles
of the current Green Line and nearly
double the 460 mile length of the
current security barrier that serves
as a de facto border.

Not only will IDF troops have to
patrol the length of this new border,
which also traverses mountainous
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SENDING A MESSAGE A man at

a demonstration in the village of
Beit Sahour in the West Bank in

July 2019, protesting against the
demolition of Palestinian buildings in
the village and in the nearby village
of Sur Baher in East Jerusalem.

and inhospitable terrain in many
spots, but they will have to secure
the 15 enclaves of Israeli territory
that the Trump annexation plan
leaves behind inside of the non-an-
nexed portion of the West Bank.
These enclaves—along with the
roads between them, the roads link-
ing them to Israel, and the security
buffer zones that will be required
for each of these components—will
be guarded by IDF troops in what is
essentially hostile territory. What this
might look like can be gleaned from
a similar situation that exists today
in Hebron, where the IDF requires
more than one soldier per Jewish res-
ident in order to effectively protect
the city’s Israeli citizens.

This situation becomes exponen-
tially more complicated if Israel
annexes what the Oslo Accords
dubbed “Area C,” which is the most
popular annexation plan in Israeli
circles and is championed by, among
others, current Israeli Defense Min-
ister Naftali Bennett. Area C, which
is 60 percent of the West Bank, con-
tains within it 169 islands of Areas
A and B that are under the adminis-
tration of the Palestinian Authority.
Annexing Area C would leave Israel
with 169 separate borders in the West
Bank alone, all requiring their own

THE DEBATE

those border structures and gates, all
while creating what would possibly
be the most unwieldy and least defen-
sible border regime in human history.

No matter the precise partial
annexation plan, all of them rely on
the Palestinian Authority remaining
in power and continuing to act as
the effective government for West
Bank Palestinians. Whether it be the
Trump plan or Area C annexation,
the animating idea is to incorporate
as many Israelis into Israel with the
fewest number of Palestinians. But
the danger of partial annexation is

that it will inevitably weaken the Pal-

estinian Authority and, at some point,
lead to either its involuntary collapse
or its purposeful rejection of any past
understandings with Israel. Should
this happen, the result is the same as
if Israel were to annex the entirety of
the West Bank: a security nightmare
in which the IDF has to carry out
basic law-and-order policing inside

Palestinian cities and towns, respon-

sibility for running the lives of 2.5
million Palestinians to the tune of an
additional $20 billion a year, and a

choice between granting those Pales-

tinians Israeli citizenship or denying
them basic political and civil rights.
What makes assuming the risks
that annexation entails even more
myopic is that Israel already enjoys
many of the benefits that annexation

would allegedly confer. Teday, Israel
exercises complete security control
of the Jordan Valley, Jews are liv-
ing in Jewish communities across
the biblical heartland of Judea and
Samaria, Israel has security relation-
ships with its neighbors, including
the Palestinian Authority, and the
world accepts Israel as a Jewish state.
Annexation will not create these pos-
sibilities, because they already exist.
It will instead put them all at risk, to
varying degrees. Formally extending
sovereignty over the West Bank is
not going to be recognized by any
country outside of the U.S.—whose
own recognition may last only as
long as President Trump’s tenure in
office—and will certainly not create
affirmation of the Jewish connection
to the land of the patriarchs that Jews
already know exist. It will not magi-
cally cause the Palestinians to drop
their wish for sovereignty and inde-
pendence any more than thousands
of years of Jewish exile erased dreams
of a Jewish homeland.

The alternative to West Bank
annexation is not the creation of a
terrorist state on Israel’s borders.
This straw man argument posits that
the choices are Israeli sovereignty in
Judea and Samaria or immediate
Israeli withdrawal from the terri-
tory, but nobody is advocating that
Israel unilaterally or immediately
withdraw from the West Bank. The
actual choices are an incredibly reck-
less and foolhardy upending of the
status quo that will destroy Israel’s
freedom of action, or maintaining
the current basic situation while

border walls if Israel is to maintain “The argument in faVOI’
e e | of annexing the West

posture. Building and maintaining

those 169 new borders would not Bank iS an appeal
only cost $7.5 billion at the outset and to a powerful and
§1.5 billion in annual maintenance emO'tiOI'la| but ultimately

working to create a political and
security environment where a nego-
tiated permanent status agreement
can be possible in the future. @

costs, but it would require thousands
of IDF soldiers to patrol and man

symbolic victory.”

- Michael J. Koplow is the policy
director of the Israel Policy Forum.
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MISINFORMATION MONITOR The site’s Twitter page says its goal
is “empowering the public and expos-

Wh I ‘ ) N ing wrongdoeing,” with no reference to
ere S O“r ews American Bridge. American Ledger’s
articles have been posted by left-lean-

Really Coming From? ing activist groups such as Emily’s List

. s . . o and state Democratic Parties, who
Major Republican and Democratic campaign organizations dor't let on that what they're posting

are using shady “news’ sites to spread political propaganda is not journalism.
With in-person campaign events

5
on hold, social media matters more E

than ever for candidates. Political 3

THE MISINFORMATION MONITOR | Association.” But on Twitter, where campaigns will continue looking :

. is @ monthly roundup of trend- | the Free Telegraph shares its articles for new ways to reach voters—and 8
ing stories about the creation, dissem- | to 54,000 followers, the website is deceptive “news” sites like these are E
£

=

ination and monetization of fulseand | described only as “your home for | s | anincreasingly popular method.
misleading news, based on exclusive = breaking conservative news and
data from NewsGuard, which applies | political opinion,” with no mention
basic journalistic criteria to provide = of its connection to a major politi-
news consumers warnings about mis- | cal organization.
information by rating the reliability of Articles are shared on Facebook by
news and information sites Republican Party chapters. Because
the name Free Telegraph suggests a
ELECTION UPDATE: AMERICAN POLITICAL | generic local newspaper that could
groups invest in deceptively-named | be located anywhere, the Republi-
websites to make their arguments | can Party is giving off the impres-

seem more legitimate sion that its political
The Free Telegraph  se——  positions are backed up
and the American = by legitimate reporting
Ledger: One of these when all these pages are
purported news organi- GABBY DEUTCH doing is sharing cam-
zations is run by a Dem- ¥ @GSDeutch paign talking points. -
ocratic super PAC and American-Ledgercom .

one is run by the Republican Gover- | iseven more opaque. The site is run by
nors Association (RGA). Judging by | American Bridge PAC, a leading Dem-
their names, it would be impossible | ocratic super PAC. American-Ledger.

to guess which is which. com only notes, at the bottom of each

At FreeTelegraph.com, readers find | page, “PAID FOR BY AB PAC,” with no I
stories criticizing Democrats and | further explanation of what AB PAC is.
praising Republican governors on Posts on American-Ledgercom are

everything from their handlingof the | the opposite of everything on FreeT-
coronavirus pandemic to their stances | elegraph.com. They provide negative
against China. The site is sponsored by | coverage of Republicans that Demo-
the RGA, which works to elect Repub- | crats hope to defeat in 2020. It’s basi-
lican governors. cally a hub for anti-GOP opposition
If you click through and scroll | research—which makes sense, given
all the way down to the bottom of | how American Bridge describes itself:
an article, you'll see a note: “Spon- | “We find what Republicans are hiding
sored by the Republican Governors | and make sure voters hear about it.”
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THE GROWING OVERLAP BETWEEN
vaccine opponents and anti-lockdown
protestors is the culmination of years
of anti-vax narratives

Anti-vaccine activists have been
warning against a future coronavirus
vaccine from the moment the virus
emerged. In their early messaging
about the as-yet-nonexistent COVID-
19 vaccine, you'll see echoes of vac-
cine opponents’ narrative about
other vaccines—that they are part of
a government plot to control citizens
by forcing them to get supposedly
harmful medical procedures against
their will, all to line the pockets of

dence exists to back up these claims.)
First, anti-vax sites were quick
to speculate that COVID-19 was a

ists” to gin up fear and force people

“The challenge is
winning back the trust
of the people the
anti-vax movement
has converted.”

pharmaceutical executives. (No evi-

scheme by “Big Pharma” and “global-

to get a vaccine, thereby making peo-
ple like Bill Gates even richer in the
process. (In Europe, anti-vax narra-
tives have coalesced around Gates
purportedly forcing the vaccine on
the global population.)

From a January 31 post on Health-
NutNews.com and Mercola.com,
two NewsGuard-rated “Red” health
care hoax sites: “The hysteria being
drummed up follows a well-worn
pattern where the population is kept
in a state of fear about microbes so
that drug companies can come to
the rescue with vet another expen-
sive (and potentially mandatory)
drug or vaccine.”

By March, these sites could no lon-
ger pretend the pandemic wasn’t real.
They pivoted to proposing false “cures”
that, they claimed, would work better
than vaccines. The popular Natural-
News.com suggested that readers look
at “intravenous (IV) high-dose vita-
min C” as an alternative solution to
vaccines. Conveniently, NaturalNews.
com sells multiple varieties of vitamin
C, though not for intravenous use.

A key element of the anti-vaccine
narrative is that mandatory vaccina-
tions infringe on personal freedom.
When some Americans began argu-
ing that government stay-at-home
orders, meant to slow the spread
of the virus, limited their freedom,
vaccine opponents saw natural part-
ners—and began further discrediting
public health officials.

As the virus stymied world lead-
ers and health professionals, vaccine
opponents saw an opportunity to
spread anti-vaccine dogma to the mil-
lions of Americans living in a world
that has been irrevocably changed
by the pandemic. Now, the challenge
for institutions is not only beating
COVID-19—it's winning back the
trust of the people the anti-vax move-
ment has converted. &I
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Talking Points

ecss
MORMING
Y “IT FEELS TO ME LIKE
Roman numerals. AN OPEN SEASON”
Looks better tbh” —Gayle King on black
—GRIMES ON CHANGING HER MRIETY memAme”ca

CHILD'S NAME FROM
“KEA-12" TO "X £ A-XII"

“There were
SO many
spaces in
this industry
“I'M S’]‘:RTING where | had tq N ‘ 6ayle King
TO LOOK LIKE compartmentallze |
SHREK NOW JUST myself to

FOREWARNING U”

®
— KATY PERRY ON PREGNANCY feel Ilke %\3

“You cannot fan
| W"‘i‘_,s Wolit!;'y the flames and
Of WOrk. condemn the fire.”

—GABRIELLE UNION —KENTUCKY GOVERNOR ANDY
BESHEAR ON PROTESTERS
WHO HUNG HIM IN EFFIGY

Katy Percy

Ehe Xew JJork Eimes

“THE DAYS OF 16 PEOPLE
STANDING AROUND THE
DICE TABLE HIGH-
FIVING ONE ANOTHER
ARE OVER FOR NOW."

—Adam Wiesherg, general manager of
Las VYegas' E1 Cortez Hotel & Casino

e

“Of all the fights we've

had over the last few

years, this one makes
the least sense.”

—JIMMY KIMMEL ON
WEARING MASKS

FROM LEFT: DANIEL POCKETT/GETTY: IAN WEST/PA IMAGES/GET

Gabrielle Union
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The hidden champions of Japanese innovation

"Unexposed and invisible” and "working behind the scenes” are Japan's Chuken Kigyo, the hidden champions of
Japanese manufacturing and silent partners of the nation's top-tier firms.

"Our goal is to create new
value in the world by using
the unknown power of
chemistry”

Takuya Twata, Presicent,
Iwata & Co, Ltd.

Speak to the respective minister
of economy, prime minster or
president of any developed nation,
and they will likely say that SMEs
form the backbone of their coun-
try's economy. Of course, they
wouldn't be wrong and Japan, in
that sense, is no different.

However, what perhaps distin-
guishes Japan from other nations
is the special, symbiotic relationship
that exists between the nation's
top-tier firms and SMEs. Sony,
Panasonic, Nissan and Toyota all
totally depend on the parts, com-
ponents and technology supplied
to them by smaller firms - the
quality, performance and durabil-
ity of which are often the result of
strenuous investments in R&D and
innovation. That goes to say that
Japan's SME manufacturers often
possess the same level of innova-
tive and technological prowess as
the larger top-tier firms that rep-
resent the '‘Made in Japan’ brand
internationally.

"If we compare the Japanese
joint development method to
American development, thereisa
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distance hetween the top corpo-
rations and SMEs. In Japan, it is
common for the top corporations
and SMEs to bring their needs and
seeds together for joint develop-
ment,” explains Takuya Iwata,
president of Iwata & Co,, Ltd.

Such is the reverence for these
smaller silent partners that the
Japanese even have a name for
them: the Chuken Kigyo, namely
the strong, agile and tech-savvy
mid-sized firms that are also often
referred to as the ‘Hidden Cham-
pions’ of Japan's reputed manu-
facturing sector. Many work and
supply these bigger companies;
others make their own end-user
products; while practically all
are at the forefront of develop-
ment of a range of industries,
from automotive and electron-
ics, to healthcare and food and
onto chemicals and personal
protective equipment.

"Japanese SMEs engage in
creative activities that large
corporate manufacturers are
not willing to take on. They are
more flexible than the larger cor-
poration, enahling them to adapt
easily to the needs of the market,"
adds Dr. Iwata.

"Moreover, many of the Japa-
nese SMEs are family businesses
with more than 100 years of his-
tory, making them solid, stable,
mobile and agile companies. Their
important role is to act as a lu-
bricant to facilitate development
among companies and to provide
a sense of stability and vitality to
production activities."

Iwata & Co,, Ltd. is one such
centenarian firm nestled deep in
the heart of Japanese industry.
Established in 1902, Iwata's main
business is the manufacture and
provision of an extensive range
of chemicals to a wide variety
of industries. During the early
hoom years of semi-conductors
and the electronics industry in
Japan in the 1970s and 80s, the
company developed a filter made
solely from fluoro-polymer which
has contributed greatly to the
improvement and quality of the
semiconductor  manufacturing
process. More recently, Iwata's
R&D team developed an anti-
static agent using ionic liquids,

which helped improve the qual-
ity of devices such as LCD TVs.
"In both cases, we connected the
seed to the needs, whichis a typi-
cal example of Japanese develop-
ment,” states Dr. Iwata.

With its far-reaching tech-
nologies cultivated over the
past 115 years, Iwata today
covers five business divisions:
chemicals, plastics & packag-
ing, advanced materials, Auton
and building materials. The
chemical division has been
engaged in a wide range of
product sales as a distributor
for domestic manufacturers
for over a century - “unex-
posed and invisible", support-
ing industry “from behind the
scenes”. The plastics & packag-
ing division supplies films and
sheets for packaging materi-
als, as well as for automotive
parts and hydraulic equipment.
The advanced materials divi-
sion supplies silicon wafers,
chemicals, fluorine-bhased ma-

terials, various filters, measur-
ing instruments and cleaning
equipment for the semiconduc-
tor industry.

The fourth division, the Auton
division sells products such as
environmentally-friendly seal-
ants and adhesive agents in
collaboration with the Auto-
chemical industry. And finally,
the building materials division
has a major line of products that
consists of floor materials, wall
materials and housing equip-
ment, including the industry’'s
first odorless organic solvent
‘zero’ adhesive.

Moving forward over the next
century, Iwata will continue to
collaborate with other companies
“as if it were a chemical reaction’”,
concludes Dr. Iwata. "We want to
create ‘good chemistry'. To continue
our growth and fulfil our unchang-
ing mission, we must continue to
change. Our goal is to use the un-
known power of chemistry to cre-
ate new value in the world."

www.iwata-cc.co.jp



Discovering the power
of food through the
power of science

Biotech firm Pharma

Foods International

extracts

the most beneficial components from everyday foods,
turning them into powerful ingredients for healthcare

and pharmaceutical products.

The humble chicken egg is perhaps
the world's most ubiquitous food,
highly valued as a cheap, low-
calorie and rich source of nutti-
ents. Beaten, fried, poached and
scrambled, the all-pervading egg
transcends horders, cultures and
class and has been a staple of our
diet since prehistoric times.

But the egg has the potential to
be much more than just a revered
food source. And that is why Kyoto-
hased hiatechnology firm, Pharma
Foods International (PFI), which de-
velops functional food ingredients
for healthcare and pharmaceutical
products, has focused its efforts on
unlocking the enormous benefits
found inside the oval shell, from

fact, we believe there are many hid-
den aspects in the chicken egg that
we could discover and introduce
to the world."

With its R&D focusing on three
main areas, immunity, aging, and
the nerve system, PFI's view of the
chicken egg as a 'bio-capsule’ in-
spired its work into productssuchas
Ovopron, a chicken antibody which
helps humans to maintain a healthy
immune system. Bonepep, mean-
while, is an egg yolk peptide that
promotes bone formation. HGP, an-
other of its egg-hased products, can
be taken to promote hair growth,
while Runpep, the result of hydro-
lyzing egg white with enzymes, is
a peptide used in sports nutrition.

p.harmaGABAf”

www.pharmafoods.co.jp/en

antibodies to prevent infections, to
substances to promote hone health
and hair growth.

"Our expertise is the science of
chicken eggs,” explains PFT presi-
dent, Mujo Kim. "Eggs are filled with
substances that create and maintain
life. Therefore, our objectiveis toun-
derstandsuch processes and create
value-added products from them. In

-

b

For PFI, the chicken egg is a 'bio-
capsule’ of beneficial components

Besidles the chicken egg, PF1 also
works with hananas, rice, sesame
seeds, and green tea, the last of
which is well known to hold health
henefits, suchas an anti-oxidant and
immune system booster.

"The materials we always focus
on are affordable, every-day foods.
We extract their best features and
present those to the market, as we
have set our mind on getting the
best value out of simple products,”
Dr. Kim explains.

"We believe that utilizing func-
tional foods as preventative mea-
suresin healthcare will stand along-
side medical approaches. Hence, we
would like to remind people that
food is not only about deliciousness
and calories, it is about the physi-
ological functions and nutritional
benefits as well"

Take greenbananas, for example,
from which PFI extracted Banafine,
and immune-system stimulant in-
gredient developed in collaboration
with Dole Japan Inc. Having stud-

ied Dole's unsellable produce, PFI
discovered a new function to help
fight influenza, which came about
through fermenting green bananas.
"This is how we discover the power
of food using the power of science,”
says the PFT boss.

But PFI's most popular product
is GABA, a type of amino acid
naturally contained in vegetables
and fruits, in which the company
is a world leader in both sales
and R&D. PFT has established a
technology to produce GABA -
the most widely known bhenefits
of which include stress relief and
sleep improvement —in high purity
and large quantities by ferment-
ing lactic acid bacteria, that, as Dr.
Kim states, is “taking the world
by storm”.

"A lot of international compa-
hies in both the food & beverage
and pharma/nutraceutical indus-
tries, have strong confidence in
us and our products,” adds PFI
director, Noriko Tani.

"We have launched many dif-
ferent types of products on the
market using our PharmaGABA.
For instance, Natural Factors,
one of the biggest nutraceutical
companies in the world, launched
a supplement with PharmaGA-
BA, and it has been a top-seller.
Another example is a sleep-im-
provement supplement formu-
lated with our PharmaGABA by
a leading multinational health &
beauty company.”

Due to rising consumer
awareness surrounding healthy
lifestyles, the global functional
foods market size is projected
to grow 79% annually to reach
$275.77 hillion by 2025. Japan
pioneered the concept of func-
tional foods in the 1980s and
today the world's most elderly
nation is looking towards func-
tional foods as part of preven-
tative measures in healthcare.
Such growth at home and abroad
opens up big opportunities for
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"We believe that utilizing
functional foods as
preventative measures
in healthcare will stand
alongside medical
approaches”

Mo Kim (PhD), Presidert,
Pharma Foods Intemational Co, Lid.

PFI, which aims to become the
"Sony or Nikon of the functional
food industry”.

In recent years, PFI has ex-
panded its reach to 17 countries
and supplies its unconventional
ingredients to major players like
Canadian firm, Natural Factors.
The company is currently seek-
ing partnerships with firms in the
UK. and US., while fast-growing
Southeast Asia represents the
main focus of its international
expansion strategy.

"By implementing our inter-
national strategy, we would like
to reach sales of 30 billion yen
by 2025 and 50 bhillion yen by
2030," adds Dr. Kim. "This may
seem very ambitious in such a
short period. But we started the
company 23 years ago with only
three employees; we had no money
or resources. Now, we have 400
employees, the resources, more
ideas and a research centre. We
are moving fast and as long as we
are creative, there is no door that
we cannot open.”
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Delta-Fly Pharma: Curing Cancer through Module Technology

Based on module technology, Delta-Fly Pharma’s innovative drugs target and destroy cancer cells without producing any
severe side effects or damage to the immune system.

In 2015, the Japanese govern-
ment introduced the Sakigake
Designation System to promote
R&D in healthcare, leading to an
unprecedented era of innovation
in pharmaceutical products, medi-
cal devices and regenerative medi-
cines in Japan.

One particular area of inter-
est is oncology, where hiotech
firm Delta-Fly Pharma has
developed novel cancer treat-
ments that are not only faster,
cheaper and more efficient

Focus not
only on
cancer

%_alone

o

Focus on
the
patient

/" Delta-Fly
/ Pharma's -
| revolutionary |
. cancer |
\ treatment /

than traditional chemotherapy,
but also have no debilitating
side effects.

Using module technology, Delta-
Fly Pharma has created pioneering
cancer drugs that target and destroy
cancer cells by gradually removing
them, ensuring no major damage to
the patient'simmune system.

"Based on module technology,
DFP-17729, an alkaline agent that
neutralizes acidity in the tumor mi-
cro-environment, is very simple and
effective. It is proven scientifically

Effective
use of current
resources

Module
Technology

Innovation Inthe eye

"At Ophtecs, we
implement monozukuri
through our ambition to
make the highest-quality
contact lens solutions”

Joe Yoneda, CEOQ, Ophtecs

For contact lens wearers, high-
quality, reliability, safety and
comfort are absolutely paramount
when it comes to choosing lenses
and the solutions used to clean
and maintain them.

Channeling the core values of
Japanese monozukuri ('craftsman-
ship), Ophtecs has been making
valuable contributions to global

eye-care since 1981 through
the development of high-quality
cleaning solutions offering supe-
rior functionality.

Under the philosophy of "Chal-
lenge and Innovation”, Ophtecs
has drawn on its wealth of expe-
tience and state-of-the-art tech-
nology to develop groundbreak-
ing new products, including the

world's first liguid enzyme clean-
ing agent, 'Bioclen L, developed
in 1988, and waorld's first disin-
fectant for soft contact lenses,
'Clencide’, launched in 2001.

"At Ophtecs, we implement
monozukuri through our ambi-
tion to make the highest-quality
contact lens solutions while meet-

that by removing acidity, you can
remove the cancer cells," explains
president, Kiyoshi Eshima (PhD).
"To reduce acidity in the urine, Na/K
citrate, which is alkaline, is intro-
duced. So, we took the concept and
implemented it into our model."
Since its establishment in 2010,
Delta-Fly Pharma has treated a
large number of cancer patients
in Japan and the US., including
patients with acute myeloid leu-
kemia, gastric and lung cancers.
Several of its new cancer drugs
have entered clinical studies both
domestically and overseas. In the
US, its DFP-10917 drug for re-
fractory and relapsed acute my-
eloid leukemia has reached Phase
3trials, while DFP-14323 is set to
complete Phase 2 trials in Japan
for patients with stage 3-4 non-
small-cell lung cancer.
Meanwhile, DFP-14927, a poly-
mer delivery of DFP-10917 target-
ing patients with solid tumors and
hematological cancers, and DFP-

Kiyoshi Eshima (PhD), President,

Delta-Fly Pharma

10825, an RNAI delivery for the
treatment of peritoneal ovarian
cancer and gastric cancer, have
also entered trial phase.

"My ambition is to keep discov-
ering and developing anti-cancer
agents with our module technol-
ogy," says Prof. Eshima. "We want
to expand on a global scale to be
able to cure millions of patients by
exporting our know-how globally.”

=5 Delta-Fly Pharma

of the beholder

ing the needs of every market,"
says CEQ, Joe Yoneda. "We have
a track record of producing many
first-in-the-world" and ‘first-in-
Japan' products.”

Nowadays, Ophtecs has three
main product lines: Cleadew, BIO-
CLEN and Tearé. Using a unique
enzyme-containing disinfectant for
soft contact lenses, the Cleadew

range offers stronger disinfection
efficacy against bacteria, fungi, vi-
ruses and acanthamoeba compared
with other disinfectants.

Bioclen ONE, from the BIOCLEN
range, also boasts strong disinfec-
tion capacities, while combining
high- and low-molecular ingredients
to keep the lens moisturized from

the inside out. The Tearé range,
meanwhile, contains sodium hyal-
uronate and hypromellose, which
improve lubrication and tear reten-
tion, serving as a cushion hetween
the eye and lens to prevent discom-
fort and a gritty sensation.

With its eye on global growth,
Ophtecs bought Dutch firm Micro-
lens in a bid to reach more contact
lens users across Europe and is also
locking for partners to supports its
entry to the United States.

"We aim to strengthen our busi-
ness in Europe, Japan and East Asia,
and plan to enter the US. market in
the near future,” adds Mr. Yoneda.
"To enter the US. we aim to create
partnerships with companies in the
ophthalmologic industry, which will
allow us to have joint development,
enabling the growth and expansion
of our businesses by improving our
products and technologies.”

Ophtecs

www.ophtecs.com



Evolving In high resolution

With the rapid evolution of technology and constantly changing consumer demands, only the fittest can survive
and thrive in the consumer electronics industry. Leveraging on its capacity for innovation and formidable production
system, Funai Electric is doing just that.

If there is one word can sum up
the success of Funai Electric, it is
‘adaption’. Established in 1961,
Funai has been a key player in the
consumer electronics field that
has adapted to the ever-changing
market realities to stay ahead of
the pack.

Funai was one of the first com-
panies to mass-produce the VHS
system and introduce it to the
international market, before go-
ing on to become a market leader
in DVD and Blu-Ray players as
well as home printers. With all
of these industries taking a major
downturn due to the emergence
of other technologies such as
tablets, smartphones and online
video streaming services, Funai
has drawn on its enormous ca-
pacity for innovation to develop
new products that respond to the
latest consumer demands, as well
as offering contract manufactur-
ing services for the medical and
dental equipment industries.

"Since our establishment, we
have built considerable trust in
the consumer electronics field hy

Funai Electric provides
manufacturing services for
medical equipment and dental CT

SCAINNers

providing superior products with
a focus on functionality and cost-
effectiveness,” says Funai presi-
dent and CEO, Hideaki Funakoshi.

"Our unique Funai Production
System has optimizec global pro-
duction/sales systems, in addition

"Since our establishment,
we have built
considerable trust in the

consumer electronics
field by providing
superior products”

Hideaki Funakoshi, President &
CEO, Funai Electric Co, Ltd.

to slim corporate organizations
and efficient management. These
are vital management resources
that have been nurtured through-
out our history. We believe that
these resources will become our
greatest assets as we survive in
an increasingly competitive busi-
ness environment.”

Today, Funai manufactures the
latest LCD and OLED televisionsand
is currently working on the devel-
opment of 4K broadcasting. Mean-
while, its Printing Solutions division
has adapted the core technology of
printing cartridges and applied it to
printing on other kinds of surfaces
stich as the human skin, leading to
the development of Funai's latest in-
vention, the CureNef nail art printer.

"CureNelis easily operated with
the Nail Art Printer smartphone
app where you can choose your

favorite design from the app. By in-
serting your finger in the machine,
the built-in camera automatically
detects your nail shape and in just
10 seconds you have beautiful nail
art prints on your nails," explains
Mr. Funakoshi.

"The CureNel app offers more
than 300 types of design including
delicate patterns and vivid grada-
tions that are hard to express with
hand painting and you can also
turn your photos into original nail
art in 1200 dpi high resolution.”

For nearly half a decade, Funai
has invested inresearch and devel-
opment, transforming convention-
althermal ink-jet technology intoa
micro-fluidics solution that can be
used in a wide range of consumer
and professional applications. To-
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day the company is successfully
building solutions for industrial
and consumer printing, biomedical
dispensing pico, microfluidic mod-
ules for lab-on-chip and point-of-
care devices, while its microfluid-
ics technology is also incorporated
into P&G's Opté Beauty Wand, the
first digital skincare device to in-
stantly deliver flawless skin,

Funai has not only had to adapt
to changing consumer demands
and the rapid evolution of the
consumer electronics industry,
but also the swift rise of regional
competitors from the likes of
China and South Korea. In order
to stay ahead of the emerging
competition, Funai will continue
to evolve the Funai Production
System (FPS). Inspired by Toyo-
ta's Kaizen Production System, the
FPS ensures the superior quality
of Funai’s products and is today
strictly implemented and followed
at its production facilities across
the world.

"We are entering a severe
shakeout period in the global
digital consumer electronics in-
dustry with the rise of cheaper
competitors such as China, Tai-
wan and Korea,” concludes Mr.
Funakoshi. "Nevertheless, it is
precisely in this sort of severe
environment that we are seizing
the opportunity to manifest the
true value of Funai Electric, with
out advanced in-house develop-
ment capacity and our formi-
dable production system.”

Curatiet
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From construction to food: Sugita Ace quality diversifiec

From fisheries to construction materials and onto preserved foods, while Sugita Ace has adapted and diversified, what
has remained constant over the past nine decades is a strict adherence to quality.

g

"Sugita Ace is on the

path to change, with
'COMMIT600" as its
growth strategy, and the
keywords ‘tradition and
innovation', ‘continuity and
reform'’ at the core of

our plan”

Yusuke Sugita, President,
Sugita Ace Co, Litd.

Japan's shrinking domestic mar-
ket, a result of its rapidly aging
population, has posed a major
challenge for local small and mid-
sized manufacturers, with many
now firmly looking towards over-
seas markets for future growth.
Fortunately, the timing could not
have been better as right on their
doorstep is the ASEAN (Associa-
tion of Southeast Asian Nations)
marlket, one of the world's fastest
growing economic blocs where an
insatiable demand for products,
services, housing and infrastruc-
ture offers ample opportunity for
Japanese companies.

Though Southeast Asia is not
the only focal point for Japanese
firms; many have also ventured
into the markets of other fast-
growing neighbours such as China
and India, as well as the developed
markets of Europe and the U.S,
where the 'Made in Japan’ brand
- made famous by the nation’s
electronic and automobile giants
- represents quality of the high-
est order.

While globalization forms the
basis of many companies’ growth
strategies, others have also focused

on business diversification to reach
a new base of customers both at
home and abroad. Leveraging on
their enormous capacity for adap-
tion and innovation - indispensable
qualities in the rapidly changing
market landscape - Japanese
manufacturers like Sugita Ace have
taken leapsinto unchartered waters
in recent years.

Having built asolid reputation as
aleading manufacturer and trader
of construction and interior design
materials over several decades,
Sugita Ace decided to enter the
food industry a few years back - a
decision that has paid off for the

It was an ingenious move for
this 86-year-old company that
has thrived on adapting to an
ever-changing market. In 1934,
Mr. Sugita's grandfather origi-
nally established the company as
a fishery shop in a small village
in the Aichi Prefecture. He later
moved to Tokyo and re-opened
the company as a hardware store,
before establishing Sugita Metal
Co., Ltd. in 1948 to manufacture
and supply brass construction
hardware products. The lucra-
tive construction industry in the
proceeding hoom years following
World War IT saw Sugita Ace’s

Above, Sugita Ace's range of 'Tzameshi’ products; below, the

Izameshi Table restaurant in Tokyo

company and its shareholders, the
number of which has grown from
500 to 5,000 since the launch of
its 'Tzameshi’ brand of preserved
food products in 2014,

"Since we became listed in
2000, we have seen the number
of investors increase exponen-
tially" says president, Yusuke
Sugita. “The introduction of this
new concept, 'Izameshi’, was very
attractive, and awareness of the
company grew rapidly, which lead
to an increase in sales.”

business surge as it expanded its
range of materials and products
to meet the demands of an ever-
widening customer base.

"The demands of Japanese
people were changing and ma-
terials used in construction build-
ing changed accordingly,” recalls
Mr. Sugita. "Hence, Sugita Ace
was keen to adapt by constantly
introducing new materials that
would meet market needs, en-
abling us to increase our cus-
tomer base."

Today, Sugita Ace is a leading
supplier of construction materials
for housing, buildings, roads, bridg-
es and other large infrastructures,
as well as interior design products,
with 50,000 items stored in its
database, including those under its
own ‘Ace’ brand, which represent
about 25% of sales.

As part of its 'COMMIT600Q’
growth strategy to reach sales of
60 billion yen ($560 million), Su-
gita embarked on expansion into
other business areas - namely
camping, picnic and recreational
products and its aforementioned
Izameshi range of long-lasting
food products.

"Since Japan is very vulnerable
to natural disasters like earth-
quakes and tsunamis, the demand
for such productsis very high. The
government gave incentives to
companies who were involved in
this business. And Sugita is one of
them,” explains Mr. Sugita.

"This trend started backin 2011
when the Great East Japan Earth-
quake happened and the necessity
for such products increased drasti-
cally. Thus, the company adapted
to the changes and introduced
more variations with appropriate
packaging and different types of
delicious foods packed in hoxes."

From fisheries to hardware sup-
plies, construction materials and
interior design, and onto camping
goods and preserved foods, while
Sugita Ace's business lines have
adapted and diversified, one thing
that has remained constant over
the past nine decades is a strict
adherence to quality and customer
satisfaction.

"Even though we have diversi-
fied our portfolio, we are still a
Japanese kind of company with
the same DNA that was intro-
duced by my grandfather” says M.
Sugita. "We started dealing fishery
products and 80 years later we
are involved in the food industry,
among others, However, our DNA
remains the same: to deliver high-
quality to our customers.”

= SUGITA ACE

www.sugita-ace.co.jp

www.sugita-ace.cojp
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Hands-on comfort, safety and protection

The fruit of precision engineering and strenuous R&D, Showa's high-performing gloves offer unbeatable protection and
comfort, allowing users to focus on the task at hand.

TR
g

"Our gloves have
specific qualities and
technigues which have
allowed us to gain a
great reputation both
in the domestic and
international market"

Shuji Kondo, President,

va Glove Co.

Finding a balance between differ-
ent elements; this is the meaning
of 'Showa' in Japanese. And it
is also the principle that sits at
the core of glove-maker Showa
Glove's philosophy: finding har-
mony between our surroundings
and ourselves to provide solu-
tions that protect people's hands
as well as the planet’.

Established in 1954, Showa
Glove has garnered worldwide
recognition for manufactur-
ing high-performance, ultra-
comfortable gloves that are
commonplace in a wide variety
of industries, from aerospace,
automohile, electronics, food,
chemical and pharmaceutical
manufacturing sites, to oil &
gas facilities, construction sites,
ports, farms, and hospitals (to
name a few).

SHOWA contributes to
safety and prosperity by
providing the highest degree of
hand protection throughout

the world

The successful result of major
investments in R&D, innovation,
state-of-the-art technology and
precision engineering, Showa
Gloves are designed for an optimal
halance of longevity, functionality
and comfort, thus ensuring the
best protection and comfort even
in the harshest of settings.

From the design and construc-
tion, to the fabric and the feel
Showa Gloves are created better
to perform hetter, with
quality woven into every
fiber. Incorporating the
values of craftsmanship
and attention to detail
associated  with  the
Japanese  monozukuri
manufacturing philoso-
phy, Showa has always
led and never followed,
ensuring a quality that
cannot be matched by
its competitors. It is for
that reason that Showa
is the glove of choice for
workers across the globe.

"From our establishment in
1954, our founder, Akeo Tanaka,
used to say: 'at Showa Glove we
do not imitate’. In fact, we spend
alot of our resources to ensure we
are innovators in the market," says
Shuji Kondo, the current president
of Showa Glove Co.

"Characterized by their flexibility,
dexterity and durability, our gloves
have specific qualities and tech-
niques which have allowed us to
gain a great reputation both in the
domestic and international market.
In my opinion, this is the essence
of monozukuri. high-quality and
innovative products, while always
putting the customer first. Some
other competitors imitate our col-

o

ors or styles, achieving a similar
appearance to our gloves. However,
our products are totally different.”

A pioneering spirit has always
heen at the heart of the compa-
ny, whose founder had the idea
of manufacturing high-quality
gloves following his own experi-
ence in serving in the military dur-
ing World War I1, where he saw
many soldiers lose fingers due to
exposure to the elements. Showa

went on to develop the world's
first PVC household glove and
today its engineers are currently
waorking to develop 40 different
types of gloves, ten of which it
expects to launch in 2020.

“In order to differentiate our-
selves from the rest of competi-
tors, we have been focusing more
on specialized gloves, utilizing
unique technologies which tackle
every industry, from households to
the chemical field," aclds Mr. Kondo.

Strenuous R&D and full control
over the entire integrated produic-
tion chain have been key factors
hehind Showa's global sticcess, as
has the ability to listen and respond
to customer needs and demands.

Furthermore, the company ensures
its unmatchable quality through its
"Zero Defect’ policy, which entails
individual hand inspection of every
single pair of glove at each of its pro-
duction sites in Japan and abroad.

“Innovative ideas are precisely
commercialized  in-house.  The
strength of Showa Glove is that
everything can be built in-house,
from glove designing to production
lines, offering an advantage that al-

lows the shape and performance of
gloves to be achieved precisely and
as intended,” explains Mr. Kondo.

"Moreover, at the same time as
being a researcher, we must think
about usability from the user's per-
spective. We ask end users to try
our products so we can listen to
their opinions. We believe that it is
important to be able to capture the
voices of customers and market
movements.”

For more than 65 years, Showa
Glove has focused on developing
high-performing,  high-quality
gloves offering unbeatable safety,
protection and comfort, allowing
users to focus on the task at hand
with peace of mind.
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TO REVIVE THE ECONOMY,JOC Blde“ WANTS TO BUILD HIS OWN NEW DEAL.
THE BIG QUESTION: IS HE UP TO THE CHALLENGE?

BY
STEVE FRIESS
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N LATE APRIL, AS COVID-19 PANICKED
the nation and all but paralyzed his
campaign, Joseph Robinette Biden Jr,
huddled—virtually, of course—with
his team of economic advisers. Being
stuck running for the presidency from the basement
of his home in Wilmington, Delaware, had given the
former vice president a lot of time to think, he told
them, and he wanted bigger ideas.

Go forth, he urged his financial brain trust, and
bring back the boldest, most ambitious proposals
they'd ever dreamed of to reshape the U.S. economy,
with an eye toward making it more fair for all Amer-
icans and less easily unhinged by a future crisis like
the coronavirus pandemic. Should he unseat Donald
Trump in November’s election, the challenge before
him would be at least on par with what Franklin
Delano Roosevelt contended with when he came to
power in 1933. Biden wanted FDR-sized solutions.

At least a few participants on the call hung up in
shockand awe. “Did that really happen?” one texted
in messages shown to Newsweek. “Yep. Sleepy Joe is
awake,” the recipient replied, invoking a mocking
nickname of Trump’s—one that feels so absurd to
those who know the workaholic Biden that it's be-
come a standing joke among campaign insiders.

Even accounting for the magnitude of the pan-
demic-fueled economic meltdown, their surprise
was understandable. Biden had just spent more
than a year arguing successfully to Democratic pri- -
mary voters that he was the sensible candidate, the
one offering familiarity and experience rather than
radicalism. He was the advocate for incremental not
sweeping change and the one willing to ask his more
populist, big-thinking rivals the critical question:
How are you going to pay for all that?

CLOCKWISE FROM TCOP LEFT: JOHN LAMPARSKI/GETTY: PAUL HENNESSY/NURPHOTO/GETTY:
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BUT AS THE PANDEMIC GRIPPED THE COUNTRY this

spring, sickening or killing

nearly two million Amer-

iy ... DEJAVU?

icans and putting tens of gy ttered businesses

millions out of work, Biden  (like this museum store

began issuing a raft of new  in New YorkCity, top left)
. and food banks to feed

proposals that move his po-

the hungry (like this one
sitions closer to the progres-  in Kissimmee, Florida, top

sive wing of the Democratic  fight) echo the hardship
i and ised 0 of the Depression era
arty and promised to unvel (at right, a Dust Bow!

an even more transformative road camp in Texas).
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Biden'’s historical reference point these days when
he talks about the policy shifts needed to overcome
repair what’s broken in the economy is not the Great
Recession but rather the Great Depression. That's
true even though his role in the financial-crisis re-
covery, particularly overseeing the auto-industry
bailout and stimulus spending, has been Biden's
signature economic achievement to date in a career
more focused on foreign policy and criminal justice
reform. And the leader he most often invokes—in in-
terviews, in public addresses, on his podcast—is no
longer Barack Obama but Franklin Delano Roosevelt.

“He is looking at similarities between the upheaval
of the Great Depression and thinking about the policy
agenda that surrounded that mement,” says informal
Biden adviser Jared Bernstein, a senior fellow at the
Center on Budget and Policy Priorities who served
as the former vice president’s chief economist from
2009 to 2011. “You don’t necessarily want to look
back there and say, OK, we have to replicate what
they did. But you can look at that era for what is pos-
sible at a moment like this.”

Biden’s expansive new economic vision is still
coming into focus. What seems clear is that the

“FROM THIS MOMENT, FROM THIS CRISIS,

WE HAVE AN OPPORTUNITY NOT JUST TO REBUILD

THE ECONOMY BUT To transform it.”

economic plan this summer. Now it’s a yes from Joe
to student debt cancellation for large numbers of
borrowers and ves to free public college for lower-in-
come and middle-class families. It's a yes to adding
$200 a month to Social Security benefits and lowering
the qualifying age for Medicare from 65 to 60. Yes
to trillions in new spending, ves to new regulations
on banks and industry, yes to devil-may-care deficits.
As recently as late February, after his definitive
South Carolina primary victory thwarted Vermont
Senator Bernie Sanders’ takeover of the Democrat-
ic Party, Biden exulted that “talk about revolution
isn't changing anyone’s life.” By mid-May, though,
he took to his Here's the Deal podcast to declare—
in a discussion with former rival and universal ba-
sic income champion Andrew Yang, no less—“We
need some revolutionary institutional changes.”

candidate is recognizing the moment, one in which
bold action, not change around the edges, is re-
quired, along with the kind of empathetic, uplifting
leadership associated with Roosevelt during the
Depression era. What is still an open question: Can
Biden convince voters and the progressive wing of
his own party that he will deliver?

A key challenge for Biden is that it may be easier
to craft policies than to communicate them. Saying
that Biden doesn’t rank with FDR as a communica-
tor doesn’t begin to convey the problem. His fum-
bling, stumbling debate appearances were painful
for supporters, and it's not merely that Biden has no
quote as memorable as, “We have nothing to fear but
fear itself” It's his gaffes that linger in the memory.

“If you have a problem figuring out whether you're
for me or Trump, you ain’t black,” said during an

NEWSWEEK.COM 31



interview with popular African American radio host
Charlamagne tha God in late May, was only his latest
cringe-making statement. The pandemic lockdown
has been helpful to him in that respect. As the cam-
paign opens up—or his presidency begins—he’ll
have to either step up his game or hope the public
will take him on faith.

An Emerging Economic Plan

THE MOST RECENT DATA ON THE ECONOMY PAINTS A
bleak picture of current conditions. According to
the Bureau of Economic Analysis, GDP dropped by
an annualized rate of five percent in the first quar-
ter of the year and the Congressional Budget Office
estimates it will contract at an annual rate of 40
percent in the second quarter before rebounding
in the second half of the year.

Meanwhile, from mid-March to late May, more
than 40 million Americans filed for unemployment
benefits—10 weeks straight of record-shattering
jobless claims. The most recent unemployment rate
for April stood at 14.7 percent, the highest since

y
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“THEY’RE GOING TO HAVE TO HELICOPTER
THE MONEY IN ORDER TO prevent riots.”

the Depression, but the Bureau of Labor Statistics
says that many workers who lost jobs were missing
from the count. A more accurate measure would
have put the rate near 20 percent and if those not
actively looking for a job (say, because they're now
caring for children at home) or who are working
part-time but want to work full-time were included,
it would have been 22.8 percent. That's perilously
close to the all-time high of 24.9 percent hit in 1933,
when FDR took office. Although the rate is also ex-
pected to improve in the second half of 2020, it’s
still likely to be in double digits by Election Day,
White House senior economic adviser Kevin Has-
sett told CNN in late May.

It was against this backdrop that Biden in mid-
May assembled a new economic task force—ane
of six teams put together in key policy areas. In a
bid to involve and assuage the party’s progressive

die-hards, each of the groups includes five advis-
ers chosen by Biden and three by Sanders. By Me-

morial Day, the economics group, which includes

Bernstein, had met only once for a getting-to-know-
you Zoom meeting and it isn’t expected to report
back to the campaign until July, in line with Biden’s
public promises to unveil a detailed economic plan
later this summer.

The broad strokes are already there, though. In an
economic address in early May, Biden (who did not
respond to several requests from Newsweek for an
interview) talked about remaking the country’s un-
employment insurance system, providing paid sick
leave and child care support, guaranteeing access to
higher education and high-quality health care and
putting more protections in place to ensure fair
wages among other measures, It's a veritable laun-
dry list of progressive agenda items, New Deal-like
in its intent to strengthen the social safety net and
revive prosperity. And it’s likely to lead to what many
observers are describing as the most liberal platform
in the history of the Democratic Party.

The new economic agenda represents a swift,
sharp turn for the typically moderate Biden, who

ECONOMIC PLAYERS
Bernie Sanders, seen with
Biden at a virtual event in
April, has endorsed the
presumptive Democratic
nominee; the proprieter
of a barber shopin
Massachusetts is among
the many thousands of
small business owners
struggling in the pandemic;
Jared Bernstein, Biden's
chief economist during

the financial crisis in 2009,
continues to advise him

in the current campaign.
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during the debates scoffed at the impracticality of
many of the policy positions he’s now adopting. But
a pandemic that has sickened or killed hundreds of
thousands of Americans and put 40 million out of
work has a way of changing one’s views, So does the
need to win over Sanders supporters.
Advocating for small adjustments won’t cut it.
“The vice president is asking, ‘How do you use this
kind of pause in the economy as an opportunity to
transform it,” says Democratic Representative Tim
Ryan of Ohio, a failed 2020 presidential contender
turned Biden surrogate.

Transformation is fast becoming a campaign by-

word and the notion that the financial fallout from
the pandemic has revealed deep cracks in the system
that must be fixed is a major campaign theme. As
Biden said in his May address, “From this moment,
from this crisis, we have an opportunity not just to

POLITICS

rebuild the economy but to transform it, to make
our economy more resilient no matter what comes
along in the future.”

Indeed, Biden has already made a series of signif-
icant leftward policy shifts since effectively sewing
up the nomination in March. His original campaign
pitch was to make community college free and pro-
vide some student debt refinancing. Now he’s push-
ing free four-year public college tuition for families
making less than $125,000, student loan cancella-
tion for low- and middle borrowers who attended
a public college or private historically black univer-
sity and forgiveness of at least $10,000 in federal
student loan debt for everyone. He now supports
Massachusetts Senator Elizabeth Warren’s call to re-
peal parts of the federal code that make it harder for
people to get out of credit card debt when they file
for bankruptcy, a major capitulation because Biden
himself helped write that law in 2005.

Building on one of the signature programs cre-
ated during the New Deal, Biden also has proposed
a national “employment insurance” program in
which the federal government would pay wages and
health premiums for workers furloughed or whose
hours are cut due to an emergency or crisis like
COVID-19. Another addition to a Depression-era
initiative: Biden’s plan to enhance Social Security
benefits (the system was created in 1935), along with
his proposal to expand Medicare (a Great Society
program enacted in 1965), in a bid to help protect
older Americans.

These steps now sit alongside previously an-
nounced Biden plans that include doubling the fed-
eral minimum wage to $15 an hour; tripling federal
support for schools in low-income neighborhoods;
and making low-income housing assistance avail-
able to all who qualify.

“Whether you're talking to the chairman of the
Fed, [or] economic experts almost across the board,
conservative to liberal, there’s an overwhelming
consensus that it's critical to, as Nancy Pelosi calls
it, go big,” says former Senate Majority Leader Tom
Daschle, a Biden campaign surrogate. “Joe is re-
sponding to that appropriately because this is prob-
ably one of the most complicated and challenging
[periods] we've had in all of American history.”

Yet Biden is in a tricky spot. The same COVID-19
crisis that appears to have unleashed his inner FDR
makes it impossible to predict what will be needed

THE WHITE HOUSE
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next year. Will the economy bounce back sharply in
the second half of the year as some suggest or will
a second wave of infections extend the economic
pain for months or years to come? Either way, many
key decisions about the economy and government
spending must be made now as the country attempts

to reopen without a vaccine or effective treatments.
Biden speaks regularly to House Speaker Pelo-

si and supports many of the ideas in the House’s
stalled-in-the-Senate $3 trillion HEROES Act, such
as §1 trillion in aid for states and local governments

and $25 billion to bail out the U.S. Postal Service.

But without an official role, and despite all the new
proposals announced this spring, the presumptive
Democratic nominee often appears to be hanging
out on the sidelines.

A Growing Appetite for Change
BIDEN HAS YET TO CONVINCE VOTERS THAT HE 1§
the better choice to fix the economy.

A Quinnipiac University survey of registered

POLITICS

voters in late May found the Democrat statistically
tied with Trump on whom respondents trust more
to manage the economy. That's a stark contrast to
Biden’s 20-point lead when respondents were asked

who they thought would do a better job of han-

dling the coronavirus response.

On the one hand, it was a surprisingly dismal
showing for Trump given that economic stewardship
is one of the few areas where he has enjoyed approval
from a majority of voters throughout his tenure. On
the other hand, it didn't bode well for the former vice

president either that he didn’t have a stronger show-

ing amid soaring unemployment and an economy
at a near standstill, although he did gain four points
tfrom the previous month's survey. (Trump slipped
just two points, well within the poll's margin of error.)

What’s seems clear—and Biden supporters hope
will ultimately weigh in their candidate’s favor—is
that the public, for now at least, seems receptive to

dramatic New Deal-like ideas about what’s need-

ed to restore the country to economic health and

SPLIT DECISION

By a wide margin, prospective voters believe former Vice President Joe Biden would manage
the pandemic better than President Donald Trump has, but they’re divided when it comes to
the candidates’ handling of the economic fallout. Who would do a better job of handling the...

CORONAVIRUS
RESPONSE

57,

BIDEN

37,

TRUMP

THE
ECONOMY

NOTE: Poll of 1,323 registered voters, May 14-18, 2020, margin of error +/- 2.7 percentage points SOURCE: Quinnipiac University
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open to Congress spending trillions of dollars to
get the job done. “It’s fair to say that virtually every
American politician has now voted for additional
funds to support the American economy, so we've
shattered the notion that the federal budget defi-
cit is some sort of obstacle to additional federal
spending,” says Duke University economist Sandy
Darity, referring to the $3 trillion already spent by
Congress in pandemic relief this spring.

Recent polls back up a striking receptivity to big
economic thinking, and not only among Democrats.
In late April, the left-leaning Groundwork Collective
reported that 71 percent of respondents agreed with
the statement that the federal government “should
take major, sweeping action to address the economic
impact of the pandemic,” including 68 percent of
independents and 63 percent of Republicans. And in
late May, Navigator Research found that 67 percent
of Americans supported Pelosi’s $3 trillion HEROES
Act, including 80 percent of independents and 56
percent of Fox News viewers.

Of course, there are the typical partisan inter-
pretations. Bernstein, the Biden adviser, asserts
Americans are re-evaluating Trump's economic
leadership because the pandemic has shown that
the previously booming economy “was clearly built

on sand.” The economist says Trump’s controver-
sial and odd remarks, such as his suggestion that
household disinfectant might be used inside the
body to cure COVID-19, don’t sit well with the pub-
lic in these times. “When the unemployment rate
is 3.5 percent and the president tells you to drink
bleach, you laugh it off,” says Bernstein. “When it's
20 percent and he’s tweeting awful medical advice,
that gets in a lot more people’s craws.”

Some Republicans, though, cackle in delight over
Biden’s big-spending laundry list. “It plays well on
the conservative side because this is going to make
us more dependent on government,” says Vance
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vative economic thinking may not be what Ameri-
cans want to hear when there’s so much financial
hardship, says former Trump ally and White House
spokesman Anthony Scaramucci, a lifelong Repub-
lican who owns the hedge fund Skybridge Capital.
Scaramucci pointed to Federal Reserve Chairman
Jerome Powell’s comments in May that 40 percent of
households earning less than $40,000 had lost jobs
in the pandemic and Powell's recommendation that

“additional fiscal support could be costly but worth
it if it helps avoid long-term economic damage and
leaves us with a stronger recovery.”

Scaramucci is baffled by Trump supporters like
Ginn who are singing from the fiscal responsibility
hymnal right now—and believes that whoever wins
in November will have to make dramatic moves to
get the economy going again.

“At the end of the day, Jerome Powell, Donald
Trump, Steve Mnuchin, the secretary of treasury
designee for the Biden administration, Joe Biden,
[the] vice president of [a] Biden administration—
they are all going to run ridiculous levels of deficit
spending similar to World War I1,” he says. “There
is no alternative. Whoever wins the presidency,
they're going to adapt the same policies. Just the
fringes are going to change—more state support
from Biden, potentially more infrastructure from
Biden, a possible tax increase after the midterm
elections from Biden. No tax increases from Trump,
run the deficit to the moon. The government is go-
ing to pay people for a while. They're going to have
to helicopter the money in order to prevent riots.”

Winning Over Progressives
TO COME OUT ON TOP IN NOVEMBER, THOUGH,
Biden still must persuade the wing of the party he
vanquished with naysaying during the primaries that
he’s a convert to the virtues of government expansion
and big spending. “There’s a need and desire [for
Biden] to get even bolder,” says Faiz Shakir, Sanders’
2020 campaign manager and now a member of the
former vice president’s health care policy task force.
“You've heard him say the words of FDR to suggest he'd
like to be a very progressive president. That's great to
hear. Obviously details will help fill that in and build
credibility for him.”
Biden’s reputation as a centrist was built over his
36 years in the Senate (1973-2009), where, accord-
ing to the website FiveThirtyEight, he cast votes that

“THERE’S AN overwhelming

were more liberal than at least 44 percent of his
Democratic colleagues but less liberal than at least
43 percent of them. So it makes sense that there
are questions about such a seemingly profound
transformation in less than three months. Will he
really be the type of president to advocate for bold,
unprecedented initiatives, as Roosevelt did in cre-
ating safety-net programs like Social Security and
unemployment insurance from scratch? Or is he
more likely to tinker with existing programs, as he’s
currently suggesting with, well, Social Security and
unemployment?

Also giving progressives pause: Biden has long
been known as a fiscally responsible Senate deal-
maker skilled at finding common ground with Re-
publicans. That reputation can be traced all the way
back to his 1987 announcement to launch his first
presidential campaign when he railed against defi-
cits and debt. The 1988 election, the then-44-year-old
Delaware senator told that crowd at the Wilmington
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train station from which he commuted to Washing-
ton via Amtrak, was a choice between “the easy path
in which we consolidate our current comforts in a
quick and false prosperity by consuming our chil-
dren’s future and another more difficult task that
builds a more genuine prosperity for ourselves while
guaranteeing our children their birthright.”

If the candidate says he's open to costly ideas he
didn’t embrace before, says Shakir, he deserves the
chance to prove it. “Because of the manner in which
Joe Biden won this nomination—he didn’t win it on
the backs of a robust policy platform—he’s got a lot
of room to run in terms of fleshing out the ideas that
contrast him with Trump and the idea upon which
he would govern,” Shakir says. “Hopefully, that space
there allows us to suggest things that he might enter-
tain and adopt into his campaign. Can you excite me
about an agenda or can you offer a vision?”

Darity, the Duke economist, is skeptical. FDR
proposed a slew of government work programs,
restored faith in banking by federally insuring de-
posits and, of course, created Social Security. So far,
Biden'’s pitches are “somewhat tepid” and amount
to some increased spending and heightened en-

POLITICS

that everybody’s getting a certain amount from the
federal government?”

Many progressives believe Biden could prove his
big-think bona fides by capitulating on Medicare
For All, but he’s continued to express his opposition
to it, preferring to add a public option to buy health
insurance via the Affordable Care Act’s exchanges.

“To the extent that there was one policy position
that came to define him during the primaries, it
was his opposition to Medicare For All,” Shakir says.

“But it cannot be the case that simply because he
doesn’t support Medicare For All, we just throw up
our hands and walk away. If that were the case, we
would just never be making progress in this coun-
try for millions of people who need it.”

Biden supporters say there are other ideas that
will show the candidate is serious about far-reach-
ing fundamental change. Ryan says he's expecting

“an ambitious agenda item” involving ways to train
millions of out-of-work or under-employed Amer-
icans for a rapidly automating economy where
many jobs lost in the pandemic crash may never
return. Such efforts would play particularly well
in swing states with high unemployment rates like

CONSCNSUS THAT IT’S CRITICAL TO, AS NANCY PELOSI CALLS IT, GO BIG.”

DREW ANGERER/GETTY

STALLED HEROES

Ata May 27 press
conference, House
Speaker Nancy Pelosi,
with Representative Robin
Kelly of lllinois, discussed
the pandemic relief
measures in the recently
passed House HEROES
Act, now held up by
opposition in the Senate.

forcement of labor and banking regulations, but
nothing as groundbreaking as, say, Medicare For All
or a federal jobs guarantee, Darity notes. Darity is
a leading proponent of the federal jobs guarantee,
which would have the government promise to find
work for anyone who can’t find a private-sector job.

“That is one of the policies that people view as radi-
cal that has a significant amount of support across
the American public,” he says, pointing to a Civis
Analytics poll earlier this year showing 52 percent
backing for the concept.

Darity is also looking for details on the initiatives
Biden has already gotten behind, like an income
support program. Asks Darity: “How much is it go-
ing to be per month? Is it going to be sufficient to
offset the lost income that many, many people are
experiencing? If it's something that we continue to
keep in place beyond the [current] situation, would
it actually have the effect of allowing employers to
reduce wages because the private sector would know

Michigan (22.7 percent), Pennsylvania (15.1 per-
cent), Wisconsin (14.1 percent) and North Carolina
(12.2 percent), Ryan says.

What It Means to Be FDR Today

PERHAPS EVEN MORE THAN ANY SPECIFIC PROGRAMS
Biden might embrace, living up to the legacy of
FDR in the current environment, observers say,
means becoming the kind of inspirational leader
in an extreme crisis that Roosevelt was.

Bernstein, for one, believes that Biden has had
the potential inside him all along. The Roosevelt
analogy is meant as a template, a signal of how
broad and grave the circumstances are, Bernstein
says. Biden's embrace of initiatives far left of his
usual centrist stance, proposals that adopt key te-
nets of the New Deal—what historian refer to as
the three R’s: relief, recovery, reform—shows that
he recognizes the moment and is rising to the oc-
casion, Bernstein believes,

NEWSWEEK.COM 37



“He is looking over his shoulder at FDR coming
out of a similar economic cataclysm and thinking
about lessons about transforming an economy to
be more resilient,” Bernstein says.

Progressive activist Heather McGhee, who orig-
inally backed Elizabeth Warren, is also looking for
Biden to help Americans deal with the emotional
toll of the pandemic and the physical and financial
hardship that’s resulted. Roosevelt, she points out,
revolutionized a president’s ability to communicate
directly to the public in his 1930s radio addresses,
comforting the nation with his fireside chats. Biden,
McGhee says, should be offering the public daily
commentaries online.

Lately the candidate has been more prone to
verbal gaffes than inspirational messages. But once
upon a time he won praise for his eloguent oratory
(see the sidebar at right) and McGhee is looking for
that guy to make a reappearance.

“It is extremely important that Joe Biden offer
the vision of a president-in-waiting who is present
and is telling the stories that Trump refuses to tell,
is helping us mourn in a way that Donald Trump
is refusing to do and that is explaining exactly
what he would do differently at every point,” she
says. “To date, Joe Biden has not yet become the re-
assuring daily presence that will help ensure that
as Americans turn away from Trump, they turn
toward him.”

Like many hopeful progressives, though, Mc-
Ghee seems willing to believe something funda-
mental has shifted in Biden and he will rise to the
occasion as a leader. After all, she points out, “FDR
didn’t talk like FDR until the moment made him.” @

DIVIDING POINT
Progressives, who

say the pandemic has
underscored the need,
want Biden to endorse
Medicare for All (here,
promoted on a billboard
in Washington, D.C.). But
the candidate instead
advocates adding a public
option to the existing
health care exchanges.
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A SAMPLING OF LINES FROM

JOE BIDEN’'S MOST ELOQUENT
SPEECHES—SURPRISE, THERE ARE
MANY!—AND A FEW OF HIS MORE
NOTORIOUS RHETORICAL MISSTEPS

9 ONE OF FRANKLIN DELANO ROOSEVELT'S GREATEST
gifts was his oratory, an area that Joe Biden
himself admits is not his strong suit. If
anything, the self-described "gaffe machine”
leans in hard on the narrative that he over-
came a childhood stutter through grit and
determination that, at age 77, he still occa-
sionally battles. Even more challenging, Biden
has become infamous, both as vice president
during the Obama administration and in his
current presidential campaign, for garbled
statements and inappropriate remarks—most
recently when he told popular African Ameri-
can radio host Charlamagne tha God that, “If
you have a problem figuring out whether
you're for me or Trump, then you ain’t black.”
Yeah, that didn’t go over too well for him.
Yet between his stuttering youth and
his current occasionally irascible elder
statesman status, Biden rose to prominence
with a reputation for being an exceptional
speaker given to soaring prose and inspira-
tional sentiment. (Yes, really.) A 1985 profile
in the Philadelphia Inquirer cited a group of
politicos who regarded Biden as, “with the
possible exception of Jesse Jackson, the
most spellbinding orator in the Democrat-
ic Party.” In February 1986, Washington
Post columnist Mary McGrory noted Biden
was ‘much in demand as a star speaker,
one guaranteed to rouse Democrats from
the melancholy torpor in which they have
languished.” And, after his 1988 candidacy
flamed out amid charges of plagiarism and
academic resume padding, another Wash-
ington Post columnist, Michael Barone, be-
moaned Biden's departure as “a final stage
in the disappearance from presidential

(
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politics of the inspirational speech.”
Barone wrote in October 1987: “Biden’s
ability to get Democratic audiences in lowa
and Mississippi to their feet, cheering and
with tears glistening in their eyes, is what
attracted a lot of talented insiders to his
campaign. He was the closest thing to the
heir to a tradition that goes back through the
Kennedys to Franklin Roosevelt, Woodrow
Wilson and William Jennings Bryan.”
Here’s a look a look back at Biden's
career as a public speaker, his best lines as
well as some especially notable blunders.

THE HITS

“For too long in this society, we have
celebrated unrestrained individualism
over common community. For too long
as a nation, we have been lulled by the
anthem of self-interest. For a decade, led
by Ronald Reagan, self-aggrandizement
has been the full-throated cry of this
society: ‘I've got mine so why don’t you
get yours?’ and ‘What’s in it for me?"”

- SPEECH DECLARING HIS CANDIDACY
FOR PRESIDENT, JUNE 8, 1987

“The cynics believe that my generation has
forgotten. They believe that the ideals
and compassion and conviction to change
the world that marked our youth is now
nothing but a long-faded wisp of adoles-
cence.. . But they have misjudged us.”
> STUMP SPEECH DURING THE 1988
PRESIDENTIAL CAMPAIGN

“A noun and a verb and 9/11."
- DESCRIBING THE ONLY THREE THINGS
THAT REPUBLICAN PRESIDENTIAL CANDIDATE
RUDY GIULIANI MENTIONS IN A SENTENCE,
SAID DURING A DEMOCRATIC DEBATE ON
OCTOBER 30, 2007 TO UNDERSCCRE THE
FORMER NEW YORK CITY MAYOR'S LACK OF
QUALIFICATIONS FOR THE OVAL OFFICE

“In the face of the deepest economic
crisis in our lifetime, this generation of
Americans has proven itself as worthy as
any generation before us. For we possess
that same grit, that same determina-
tion, that same courage that has always
defined what it means to be an Amer-
ican, has always defined all of you.”

- ACCEPTANCE SPEECH FOR VP
NOMINATION, SEPTEMBER 6, 2012

POLITICS

“When people harm Americans, we don’t re-
treat, we don’t forget, we take care of those
grieving. And when that’s finished, they
should know [that] we follow them to the
gates of hell until they are brought to justice,
because hell is where they will reside.
< SPEECH IN MEMORY OF STEVEN
SOTLOFF, A U.S. JOURNALIST BEHEADED
BY ISIS MILITANTS, SEPTEMBER 3, 2014

“There are times when life can be so cruel,
pain so blinding, it’s hard to see anything
else. It’s brutal. It’s relentless. It’s unforgiv-
ing. And it takes so much for those we love
and for the families that love them, that
in order to survive, we have to remem-
ber how they lived, not how they died.”

- EULOGY FOR SENATOR JOHN
MCCAIN, AUGUST 30, 2018

THE MISSES

“You cannot go toa 7-Eleven or a
Dunkin’ Donuts unless you have a
slight Indian accent...I'm not joking.”
< TALKING ON C-SPAN ABOUT THE
GROWTH OF DELAWARE'S INDIAN-
AMERICAN POPULATION, JUNE 17, 2006

“I mean, you got the first mainstream
African-American who is articulate and
bright and clean and a nice-looking
guy. | mean, that’s a storybook, man.”
< INTERVIEW, TALKING ABOUT HIS RUNNING
MATE BARACK OBAMA, JANUARY 31, 2007

“Now is the time to heed the timeless
advice from Teddy Roosevelt: ‘Speak
softly, and carry a big stick.’ | promise
you, the president has a big stick.”

- FOREIGN POLICY ADDRESS AT NEW
YORK UNIVERSITY, APRIL 26, 2012

“We have this notion that somehow if you're
poor, you cannot do it. Poor kids are just as
bright and just as talented as white kids.”
= SPEAKING AT AN IOWA EVENT
HOSTED BY THE ASIAN AND LATINO
COALITION IN AUGUST 9, 2019

“You're a lying dog-faced pony soldier.”
=< RESPONSE TO A TOWN-HALL QUESTION
ON FEBRUARY 9, 2020 FROM A COLLEGE
STUDENT WHO SAID SHE'D ATTENDED
AN IOWA CAUCUS. IT WAS AN APPARENT
MANGLING OF AN OLD MOVIE LINE, SAID
JOKINGLY, BUT FEW FOUND IT FUNNY. [
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OM INSEL HAS WATCHED THE NATION GRAPPLE
with plenty of psychologically challenging situations
over his long career in the field of mental health.

The trim, bespectacled, salt-and-pepper haired
psychiatrist became director of the National Insti-
tute of Mental Health (NIMH) in the months fol-
lowing 9/11, when Americans were traumatized over
the Twin Tower bombings. He watched residents of
Louisiana and Mississippi dig out from the water-
logged rubble of Hurricane Katrina. He’s seen mass
shootings in Tucson, Arizona; Fort Hood, Texas; and
Newtown, Connecticut.

But nothing in Insel’s experience has tested the
nation’s psychological resilience like COVID-19,
which has millions of Americans living in fear of
contracting a deadly new disease, hunkering down
in involuntary confinement, contemplating rising

unemployment and the prospect of a worldwide
economic collapse, cut off and worried about
loved ones, besieged by a parade of bad news and

NEWSWEEK.COM

tormented by boredom, fear and loneliness.

Mental health experts are now bracing for what
Insel calls a “mental health tsunami.” They're antic-
ipating a steep rise in the diseases of isolation—sui-
cides, opioid abuse, domestic violence and depres-
sion—that will unfold over the next few months
and could stretch on for years.

The plague is not only fueling these mental
health problems. The same economic collapse that
is putting people out of work is also eroding the
ability of society to deal with the crisis. In partic-
ular peril are the federally-funded mental health
clinics that treat millions of the poorest and sickest.
Two months into a crisis that could last years, they
are already on the edge of failure.

Casualties from the mental health problems are ex-

pected to rival the pandemic itself. Deaths from drug
sand suicide totaled about 110,000 a year be-

)-19 struck, Historically, each five percent

increase in the unemployment rate leads to about

JUNE 12, 2020

“HAEL APPLETON/NY DAILY NEWS .':\F:L__ZHI‘J'E_I"Giﬁ;I.“' RANDY SHROPSHIRE/GETTY

c

SISE/NURPHOTO/GETTY: MI

FROM LEFT: B.A. VAN




COLLATERAL DAMAGE
An unemployment rate

of 20 percent could lead
to an additional 20,000
deaths. “We've never

seen a moment where

the demand for mental
health care will be as great
as it's going to be in the
next few months and next
couple of years,” says Tom
Insel, former director of
the National Institute of
Mental Health. Clockwise
from right: Insel; New
Orleans shortly after
Hurricane Katrina; and a
nurse leaves Mount Sinai
Morningside Hospital in

New York City in April.

PUBLIC HEALTH

3,000 additional suicides and 4,800 overdose deaths,
says Insel. That means an unemployment rate of 20
percent would cause an additional 20,000 deaths.

“We've never seen a moment where the demand
for mental health care will be as great as it’s going to
be in the next few months and next couple of years,”
says Insel. “If you add the spike in suicides and drug
overdoses we are likely to see to those we were al-
ready expecting, the psychological toll from deaths
of despair in the months ahead could very likely sur-
pass the final mortality numbers for COVID.”

The Disaster Model

MENTAL HEALTH FALLOUT USUALLY FOLLOWS A
disaster. In hurricanes, there’s generally a 60- to 90-
day lag from the “acute” phase of the crisis before the
full psychological fallout is felt. Once the imperative to
survive the immediate calamity passes and people be-
gin to grapple with what they have just been through
and what it means for the future, their resilience faces
its true test. The psychological impact begins to show
up in a rise in suicides, alcohol- and drug-related inci-
dences and new mental health-related cases. Economic
downturns typically take a couple of years before the

impact begins to show up in the statistics that suggest
the true mental costs on the population.

The 2003 SARS epidemic was followed by a 30
percent increase in suicide deaths among those
65 and older in Hong Kong. Half the population
remained anxious in the months that followed.
As many as 50 percent of New Orleans residents
who were present during Hurricane Katrina ex-
perienced a diagnosable mental disorder such as
PTSD, major depression or an anxiety disorder.

Likewise, says Stefan Hofmann, a clinical psychol-
ogist who directs Boston University’s Psychotherapy
and Emotion Research Laboratory at the Center for
Anxiety and Related Disorders, “once the viral pan-
demic passes, there will be the pandemic of emotion-
al distress.” Hofman predicts the full extent of the
damage won't be clear for months, and it may unfold
at a different pace for different people.

For some, the challenges are already beginning,
Presently, about one third of Americans say they
have experienced “high levels” of psychological dis-
tress such as anxiety, sleeplessness or depression at
some point during the extended period of social
distancing because of the present circumstanc-
es, according to a study by Pew Research Center,
released in early May. Kaiser Family Foundation
put the number of Americans for whom worry or
stress had caused at least one negative effect on
mental health and wellness at 56 percent. Calls to
a government disaster distress helpline were up
tenfold in April from the previous year; a Los An-
geles suicide and help hotline handled 8,000 per-
cent more calls than usual in February and March.

Domestic abuse hotlines are also seeing

“Deaths of despair in the months ahead could very likely
surpass the final Me R T A L I T Y numbers for COVID.”
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A LACK OF FUNDS
Despite efforts to draw
attention to the mental

health challenges brought
on by the pandemic, so far
there’s been little action
in providing funding to
address it. Clockwise
from below: Second Lady
Karen Pence launched
athree-year initiative
aimed at changing the
culture around mental
health and suicide just

as COVID-19 struck;

an apartment building

in Washington, D.C., in
May; and a heroin addict
in Philadelphiain 2018

increased activity: More than 5,000 people have
reportedly called the National Domestic Violence
Hotline since mid-March, specifically referring to
COVID-19 as the catalyst for their problems.

[n recent years, psychologists have established

strong evidence that loneliness is linked to higher lev-
els of anxiety, depression, alcoholism and drug abuse.
It can also be a threat to physical health. Lonely peo-

ple feel more pain, which has some public health

officials worried about a second spike in opium use.

Lonely people are also more likely to get physically
sick. The impact of social isolation on mortality is
greater than obesity, smoking 15 cigarettes a day or
high blood pressure, researchers have found.

“The recognition of the impact of social isolation on
the rest of our mental health is going to hit everyone
really soon,” says Kay Tye, a neuroscientist at the Salk
Institute for Biological Studies who studies the brain
circuits involved in loneliness. “The impact on mental
health will be pretty intense and pretty immediate.”

How lethal the fallout turns out to be may depend
on the depth and duration of the current economic

downturn. One study based on data from Hurri-

canes Katrina and Harvey found that every 1 percent
rise in unemployment preceded a 2 percent increase

PUBLIC HEALTH

in the number of drug overdose deaths. Another
found thata 1 percent uptick in unemployment was
associated with a 1.6 percent rise in the number of
people who successfully commit suicide.

Suicides were already rising when the pandem-
ic hit. The U.S. has seen a 33 percent increase since
the year 2000, according to an analysis released last
year by the Centers for Disease Control and Preven-
tion, which placed the rate at 14 deaths by suicide
for every 100,000 Americans—the highest age-ad-
justed suicide rate recorded in the U.S. since 1942.
Although men were still three times as likely to kill
themselves as women, female suicide rates increased
by 53 percent between 1999 and 2017, almost twice
the rate of increase for men.

Insel attributes the spike to a wide range of fac-
tors ranging from a lack of treatment options for
the mentally ill to societal factors that are adding to
stress and uncertainty. COVID-19, however, “really
adds fuel to the fire.”

The most ominous warnings are emerging from
a report on “projected deaths of despair” from
COVID-19 by the Robert Graham Center, a think
tank associated with the American Academy of
Family Physicians and the nonprofit Well Being

“For thousands of Americans, staying home isn’t safe. We really must start
to talk about the mental health cen s Eau E N C E S of what's hap

CARCOLINE BREHMAN/CQ-ROLL CALL. INC/GETTY: SPENCER PLATT/GETTY

Trust. They are predicting tens of thousands of
additional deaths from suicide, alcohol and drug
overdoses, depending on the extent of the economic
dislocations and action taken to help those who are
struggling. Their estimates range from an addition-
al 27,644 deaths if there is a quick recovery, with
the smallest impact on unemployment. In a worst-
case scenario, they predict the number of addition-
al Americans who will die from suicide, drug over-
doses and alcohol-related deaths will hit 154,037.

Self-Medicating

EVEN IF THE MENTAL HEALTH SYSTEM HAD THE
CApacity to treat everyone, research and history
show that 50 to 60 percent of those who need treat-
ment fall through the cracks. Most people don’t seek
care, instead turning to alcohol and drugs. Some

CLOCKWISE FROM LEFT: KIRSTY O'CONNOR/PA IMAGES/GETTY:
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withdraw, becoming more isolated. Some become
angry and uncentrollably viclent or self-destructive.
In the months and years ahead, we will be battling
an epidemic we may not always be able to see.

Social distancing may be fueling opioid abuse,
worries Elinore . McCance-Katz, assistant secretary
for mental health and substance use at the Depart-
ment of Health and Human Services. When doctors
cannot meet face to face with patients, they are more
likely to prescribe addictive drugs, she says.

COVID-19 could erase progress of the last few
years in dealing with the opioid epidemic. By some
accounts, federal efforts to get the crisis under con-
trol were beginning to yield results. In 2017, more
than 70,000 people died of drug overdoses—68
percent involving prescription or illicit opioids—
making it the leading cause of injury-related deaths
in the U.S. Between 2017 and 2018, overall over-
dose death rates decreased by 4.1 percent—with
prescription opioid-involved overdose death rates
decreasing by 13.5 percent. (Deaths from synthet-
ic opioids, excluding methadone, increased by 10
percent over the same period.)

However, previous studies have found that for
every 1 point increase in unemployment, drug-re-
lated deaths increase by between 3.3 percent and
3.9 percent. An unemployment rate of 20 percent
or higher, which economists predict is likely in May
and June, would probably be devastating.

Data on domestic violence and child abuse is spotty,
but local officials tell McCance-Katz that cases seem
to be rising. She recently issued a document of re-
sources for victims to access help and has been plead-
ing with the media during interviews to publicize it.

“It's very important to get the message out there
that for thousands of Americans staving home
isn’t safe,” she says. “We expect that we are going
to see great increases in these numbers. We know
from some cities that they’re already seeing big
increases in calls to domestic violence hotlines.
We're quite concerned.”

A Lack of Action

THERE'S NO SHORTAGE OF EFFORTS TO ATTRACT
attention to the problem. Second Lady Karen
Pence launched a three-year initiative aimed at
changing the culture around mental health and
suicide just as COVID-19 struck. Pence, serving
as a “lead ambassador” along with a dozen other

“influencers”—including Surgeon General Jerome
Adams, the celebrity DJ Nash and several former
presidents of the American Psychiatric Associa-
tion—will try and attract attention via social media
and get people talking to one another.

Joshua Gordon, current NIMH director, and
former Congressman Patrick ]. Kennedy, founder
of The Kennedy Forum, announced an effort in
late April to raise money and awareness to address
mental health and prevent suicide. “I'm particularly
concerned about those who might have trouble ac-
cessing mental health care, such as homeless, seri-
ously mentally ill, incarcerated individuals because
they might have challenges staying
well,” Gordon told Newsweek.

So far, there’s been little action
where it is needed most: providing
funding to address the mental health
challenges brought on by the pan-
demic. Of the §3 trillion passed for economic stim-
ulus and relief, only a tiny sliver has been allocated
for mental health. “People have been speaking up
about the mental health effects of this emergency,
but we have yet to see real concrete actions to shore
up our mental health system,” says Angela Kimball,
national director of advocacy and public policy for
the National Alliance on Mental IlIness (NAMI).

“Any shortfall is likely to hit the poorest the hardest.”

The nation’s existing mental health infrastructure
is not even remotely equipped to handle the rise in
mental health problems, says Insel, and he should
know—he spent last year surveying California’s
mental health system. He found the prisons filled

GETTING BY

To keep operating, mental
health advocates claim
they need $38 billion—
about 90 times what
Congress allocated in

its last relief bill. Top:
Carme Peris, 88, tries to
touch her granddaughter
at La Mallola nursing
home, near Barcelona,
Spain, in May. Right: an
outreach coordinator
helps a homeless man

in Los Angelesin 2019.

“Most people are resilient.

FROM TOP: DAVID RAMOS/GETTY: ROBYN BECK/AFP/GETTY
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with mental health patients and mental health facil-
ities filled with the criminally insane. “We were in a
bad place before,” he says. “And now we have COVID.”

Mental health agencies, which operate on a shoe-
string budget in the best of times, have seen reim-
bursements plummet. The federal Medicaid program
funds behavioral health clinics to low-income Ameri-
cans with the most severe conditions, such as schizo-
phrenia, psychosis, depression, OCD and other disor-
ders—usually the last stop before the streets or prison.
When COVID-19 hit, federal officials at the U.S. Cen-
ters for Medicare & Medicaid Services moved with
uncharacteristic speed to revise its regulations and
allow reimbursement for telehealth appointments,
which some mental health advocates have been urg-
ing for years. (Many private insurers followed suit.)
But the poorest patients don’t have laptops or access
to broadband internet; many are homeless.

Instead, patients have inundated crisis services
lines. One mother called NAMI pleading for help for
her daughter, an Iragi-war vet, who was psychotic,
homeless, off her meds and unable to get help. “She’s
desperately worried, because her daughter believes
we are being invaded by aliens,” says Kimball. “She’s
been in contact via cell phone. But she can’t get
mental health services to come help her daughter.”
Kimball has compiled a list of more than 600 such
stories to share with lawmakers and the media in
the hope of getting more funding.

PUBLIC HEALTH

The problems appear to be widespread and getting
worse. The National Council for Behavioral Health,
the nation’s biggest association of mental health
and community substance abuse clinics, found in a
survey of members that more than 90 percent had
cut back on some programs, and 30 percent were
turning people away.

The initial relief bill passed by Congress included
about $425 million in additional federal funds to
help HHS boost suicide prevention efforts and treat
patients with serious mental illnesses and substance
abuse disorders through certified community be-
havioral health centers. To keep operating, mental
health advocates claim they need $38 billion—about
90 times that amount. “Urgent assistance is needed to
keep the doors open,” the National Alliance on Mental
Ilness wrote in a letter.

In early April, President Donald Trump held a
half-hour call with leaders of the mental health and
substance abuse community to hear their concerns.
Last month, a coalition of lawmakers sent a letter to
congressional leaders to increase funding for mental
health in the next coronavirus package.

“Many organizations that primarily treat indi-
viduals with mental health and/or substance use
disorders...are at risk of closing their doors as a
result of the COVID-19 pandemic,” the lawmakers
wrote. “The immediate and long-term effects of this
cannot be overstated.”

As long as they know this isn't Fe R E v E R they will find a way to make it through.”

Congressional leaders, having already doled out
more than $3 trillion, have been deadlocked over
the next spending package.

Whatever happens, the reality, experts agree, is
that most of the population will get through the
crisis intact. “We are all highly, highly stressed,”
says Insel. “But most people are resilient. As long
as there is an endpoint, as long as they know
this isn’t forever, they will find a way to make
it through.”

How many tens of thousands of fellow Ameri-
cans we lose along the way, he notes, will depend
on the actions we take in the weeks and months
ahead to help them get through it, too. @
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PARTING SHOT

Lisa Kudrow

LISA KUDROW IS UP THERE WITH LUCILLE BALL, CAROL BURNETT AND

Julia Louis-Dreyfus as one of the great icons of TV comedy. With her new
Netflix series Space Force, released May 29, one thing is also becoming clear:
Kudrow loves leisurewear. For nearly the entire season, her character, Maggie,
wears a prison jumpsuit similar to the tracksuit she wore on The Comeback. “It
was just as comfortable as Aunt Sassy’s tracksuit.” Space Force, created by The
Office alums Greg Daniels and Steve Carell, finds Kudrow’s character in prison
while her husband, played by Carell, leads a new government agency to get
the U.S. back on the moon. However, why Maggie is in prison is just as much a
mystery to Kudrow as it will be viewers. “She’s still sort of up in the air. Is she
a badass or what happened? They don’t know.” It's a busy time for Kudrow.
Soon she'll take part in a Friends reunion special for HBO Max, but she’s quick
to point out it's not a new episode. “It worries me that people think it’s going
to be an episode. It’s not. It’s a special. We don’t want to disappoint people.” =

“Here’s the
embarrassing thing,
Ididn’t know

this country had
aspace force.”

[llustration by BRITT SPENCER

What about the show inspired

you to want to do Space Force?
Daniels and Carell together was
already wow, great, yes! Here's the
embarrassing thing, | didn't know this
country had a space force until after

| was done shooting it. Somehow

it never came up because | think
everyone just assumed that | knew
what was going on in the world.

Wasiit difficult not knowing a lot
about Maggie’s backstory?

No. Look, if she does turn out to be
thislike super-spy badass, then you
know that works. Now that I've said it,
it probably won't be that.

It’s the 15th anniversary of The
Comeback. What do you think
Valerie Cherish would be up to
today, especially in isolation?

| think she'd be trying to get her 200
followers to start a thing. Like, “Let’s
watch I'm Jt. While we're sitting here
and have nothing better to do. Right?
Fun. Take your mind off things. Stop
watching the briefings. Time to laugh.”

The Friends reunion special was
postponed because of COVID-19,
but what are you looking forward
to most about returning to the set?
We've only all been together once
before, privately years ago. To me,
the fun thing is we all remembered
different things. Jennifer and LeBlanc
remember absolutely everything
perfectly. | can't wait to just relive
the stuff that was behind the scenes.
—H. Alan Scott
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These giants of the animal kingdom need help. Despite their strength and cunning they're
no match for a poacher’s rifle. For 50 years WWF has been securing protected areas
worldwide, but these aren’t enough to stop the killing. To disrupt the sophisticated criminal
gangs supplying animal parts to lucrative illegal markets, we are working with governments
to toughen law enforcement. We're also working with consumers to reduce the demand
for unlawful wildlife products. Help us look after the world where you live at panda.org/50

Silverback Western lowland gorilla.
@ NaturePL.com / T.J. Rich / WWF
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